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1. Proceedings of the International Conference on Electronic Business: AI-Generated Content and
Human-AI Collaboration, ICEB 2024
Accession number: 20245317617650
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Language: English
ISSN: 16830040
Document type: Conference proceeding (CP)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: The proceedings contain 70 papers. The topics discussed include: a systematic literature review on impulse buying
in e-commerce live streaming with co-occurrence map; achievement gamification affordances in e-commerce platforms:
an empirical study involving online shopping festival; ai product management personnel demand study—based on analysis
of Chinese market recruitment information; artificial intelligence agents as team leaders: a study of the impact on team
climate and team effectiveness; boosting e-commerce sales with live streaming: a perspective on live streamers’ personality
traits; call the shots or follow suit? research on the evolution of artificial intelligence scientific collaboration networks from
a leadership-participation perspective; and comparison of virtual idols and virtual streamers: from the perspective of design
features.
Abstract type: (Edited Abstract)
Page count: 715
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2. Canvas for IT/IS - A Literature Review and A Framework
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Author affiliation: (1) MIEGSI, University of Minho, Guimarães, Portugal; (2) ALGORITMI, LASI Research Center, University of
Minho, Guimarães, Portugal; (3) ALGORITMI, LASI Research Center, PDTSI, University of Minho, Guimarães, Portugal
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Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
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Language: English
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Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
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Abstract: After the seminal proposal of the BMC (Business Model Canvas), the concept of canvas has been applied in several
areas, with Information Technologies (IT)/Information Systems (IS) being one of the most prolific. Although its usefulness
as a management tool is widely recognized in the business domain, organized information about canvases within the
scope of IT/IS is scarce and in need of more research. Aiming to contribute to a better understanding of these tools for
supporting technical and managerial IT/IS activities, this paper presents a framework of IT/IS canvases resulting from a
literature review. The framework identifies sixteen canvases, organizing them into the categories of data science, digital
transformation, software engineering, project management, and others. The framework not only raises researchers'
awareness about canvases and further development opportunities, but it is also an important tool for helping practitioners
select canvas tools for their daily practice. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 38
Main heading: Information hiding
Controlled terms: Information management
Uncontrolled terms: Business domain  -  Business model canvas  -  Business models  -  Canvas  -  Digital transformation  -
 Engineering Project Management  -  Information system management  -  Literature reviews  -  Management tool  -  Software
engineering projects
Classification code: 1106.9 - 903 Information Science
Funding Details: Number: UIDB/00319/2020, Acronym: FCT, Sponsor: Funda&ccedil;&atilde;o para a Ci&ecirc;ncia e a
Tecnologia; Number: -, Acronym: FCT, Sponsor: Funda&ccedil;&atilde;o para a Ci&ecirc;ncia e a Tecnologia;
Funding text: This work has been supported by FCT \u2013 Funda\u00E7\u00E3o para a Ci\u00EAncia e Tecnologia within the
R&D Units Project Scope: UIDB/00319/2020.
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3. Assessing the Eco-Efficiency of Artificial Intelligence Applications Using Data Envelopment Analysis
Accession number: 20245317617637
Authors: Chang, Tien-Yu (1); Tsaih, Rua-Huan (1)
Author affiliation: (1) Department of Management Information Systems, National Chengchi University, Taipei City, Taiwan
Corresponding author: Chang, Tien-Yu(106356506@nccu.edu.tw)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 629-633
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: This study develops a comprehensive framework using Data Envelopment Analysis (DEA) to assess the eco-
efficiency of AI applications across various sectors. Through an output-oriented DEA model, we evaluate how AI
systems balance performance benefits with environmental impacts, incorporating multiple performance indicators and
environmental metrics. The research analyzes data from the healthcare, finance, and industrial sectors, using benchmark
data and environmental assessments to determine best practices for sustainable AI implementation. The expected results
will indicate that the framework effectively identifies eco-efficient AI practices while highlighting limitations in data
availability and evolving technological landscapes. The research will contribute to the theoretical understanding of AI
eco-efficiency and practical decision-making, offering organizations insights to optimize AI implementations within ESG
parameters, ultimately advancing sustainable AI development practices. © 2024 International Consortium for Electronic
Business. All rights reserved.
Number of references: 16
Main heading: Decentralized finance
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Uncontrolled terms: AI applications  -  AI systems  -  Balance performance  -  Data envelopment  -  Data envelopment
analysis models  -  Eco-efficiency  -  ESG  -  Performance benefits  -  Performance indicators  -  Research analysis
Classification code: 911.2 Industrial Economics - 912.2 Management
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4. AI Product Management Personnel Demand Study - Based on Analysis of Chinese Market Recruitment
Information
Accession number: 20245317617691
Authors: Chen, Shuai (1); Zhao, Yang (1)
Author affiliation: (1) Wuhan University, Wuhan, China
Corresponding author: Zhao, Yang(yangzhao_0813@whu.edu.cn)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 23-31
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: In the rapid development of artificial intelligence (AI), the demand for AI product managers is increasing. The
rapid expansion of the AI market has created a huge demand for talents with "AI+product" backgrounds, but the specific
competency standards of AI product managers are still unclear. This study analyzes the recruitment information of Chinese
market, combines data mining and statistical analysis methods, and constructs a competency model of AI product manager
career including Forward Thinking. It also delves into its job content, types, sources and distribution. The research results
not only provide valuable references for job seekers, but also provide guidance for relevant educational institutions in
formulating training objectives and curriculum systems. This study fills the research gap in the demand for AI product
managers and lays the foundation for the development of talent standards for this emerging position. © 2024 International
Consortium for Electronic Business. All rights reserved.
Number of references: 21
Main heading: Product development
Controlled terms: Commerce
Uncontrolled terms: Artificial intelligence product manager  -  Chinese markets  -  Competency model  -  Intelligence
products  -  Product management  -  Product manager  -  Professional skills  -  Rapid expansion  -  Research results  -
 Statistical analysis methods
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Author affiliation: (1) Guangdong University of Technology, Guangzhou, China
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Volume: 24
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Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
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Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: The research employs a bibliometric analysis approach to assess the existing landscape of the spillover effects
literature associated with green consumption behavior, utilizing a sample of 176 documents sourced from the Web of Science
database. Through document co-citation analysis, the knowledge structure is systematically organized and clarified, leading
to the development of a framework based on an antecedent-behavior-consequence logic. This framework highlights the
dynamic nature of green consumption behavior, ultimately aiming to provide theoretical support and practical guidance for
researchers and practitioners. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 30
Main heading: Green development
Controlled terms: Green economy
Uncontrolled terms: Analysis approach  -  Bibliometrics analysis  -  Co-Citation Analysis  -  Dynamic nature  -  Green
consumption  -  Green consumption behavior  -  Knowledge frameworks  -  Knowledge structures  -  Spillover effects  -  Web
of Science
Classification code: 1501.1
Funding Details: Number: 72072040, Acronym: NSFC, Sponsor: National Natural Science Foundation of China; Number: -,
Acronym: NSFC, Sponsor: National Natural Science Foundation of China;
Funding text: This work is partially supported by the National Natural Science Foundation of China (72072040).
Compendex references: YES
Database: Compendex
Data Provider: Engineering Village
Compilation and indexing terms, Copyright 2025 Elsevier Inc.

6. Achievement Gamification Affordances in E-commerce Platforms: An Empirical Study Involving Online
Shopping Festival
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Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: The implementation of achievement gamification mechanisms in e-commerce platforms has been regarded as a
pivotal strategy for enhancing consumer engagement and driving sales during China's online shopping festival. However,
empirical research on how achievement gamification affects consumer behavioral with e-commerce platforms remains
limited. Drawing from affordance theory, this study investigates how achievement gamification affordance in e-commerce
platforms influences consumers’ basic psychological needs, subsequently shaping their shopping decisions and continued
use intention. A survey was conducted, and the results revealed that achievement affordances (i.e., rewards giving and
visibility of achievement) foster consumer purchase intention and continued use intention by satisfying their needs for
relatedness, competence, and autonomy. This study sheds light on the pivotal role of achievement gamification in online
shopping and provides valuable implications for e-commerce practitioners to effectively employ achievement gamification
strategies to accomplish their marketing objectives. © 2024 International Consortium for Electronic Business. All rights
reserved.
Number of references: 53
Main heading: Marketplaces
Controlled terms: Gamification  -  Sales
Uncontrolled terms: Affordances  -  Commerce platforms  -  E- commerces  -  Gamification  -  Gamification affordance  -
 Online shopping  -  Online shopping festival  -  Psychological outcomes  -  Purchase intention  -  Self-determination theories
Classification code: 101.5 - 911.2 Industrial Economics - 911.4 Marketing
Funding Details: Number: GD20CGL47,GD21YGL16, Acronym: GDPPLGOPSS, Sponsor: Guangdong Office of Philosophy and
Social Science; Number: -, Acronym: GDPPLGOPSS, Sponsor: Guangdong Office of Philosophy and Social Science;
Funding text: This work is supported by the Project of Philosophy and Social Science Planning of GuangDong (GD20CGL47 and
GD21YGL16).
Compendex references: YES
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Data Provider: Engineering Village
Compilation and indexing terms, Copyright 2025 Elsevier Inc.

7. From Play to Workout: How VR Fitness Game Design Enhances User Engagement?
Accession number: 20245317617708
Authors: Dai, Wanxing (1); Li, Yan (1)
Author affiliation: (1) University of Finance and Economics, Beijing, China
Corresponding author: Li, Yan(yl_yanli@cufe.edu.cn)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 209-216
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: Virtual reality (VR) gaming has become a beneficial tool in health management. However, the specific mechanisms
through which VR games influence users’ regular engagement with VR fitness games remain underexplored. This study
integrates the uses and gratifications theory into our research model to investigate the relationships between VR design
features (presence, immersion, and interactivity) and the routine use of VR games, mediated by users’ gratifications. Data
collected via an online questionnaire and empirical analysis revealed that VR design features significantly impact the routine
use of VR fitness games by enhancing user gratification. Detailed analysis indicates that presence plays a crucial role in
informational gratification, interactivity significantly affects health gratification, and immersion is pivotal for emotional
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gratification. These findings highlight the importance of targeted design features in satisfying user needs and promoting the
routine use of VR for health enhancement. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 30
Main heading: Virtual environments
Controlled terms: Electronic health record  -  Game design
Uncontrolled terms: Application design  -  Application design feature  -  Behaviour changes  -  Design features  -  Game
design  -  Health behavior change  -  Health behaviors  -  Interactivity  -  Use of gratification theory  -  User engagement
Classification code: 101.5 - 102.1.2.1 - 102.1.3 - 1106.5 - 1107.1
Compendex references: YES
Database: Compendex
Data Provider: Engineering Village
Compilation and indexing terms, Copyright 2025 Elsevier Inc.

8. Exploring Cutting-Edge Data Visualization: Unveiling Opportunities and Overcoming Challenges in
Thai Journalism Amid AI Disruption
Accession number: 20245317617704
Authors: Eichinger, Sasina (1); Chotisarn, Noptanit (1)
Author affiliation: (1) Management Information System Department, Thammasat Business School, Thammasat University,
Bangkok, Thailand
Corresponding author: Chotisarn, Noptanit(noptanit@tbs.tu.ac.th)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
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Language: English
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Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: This study explores the opportunities and challenges of adopting data visualization in Thai journalism, with
a particular focus on how artificial intelligence (AI) can enhance these processes. While data visualization has been
widely adopted in other regions, such as Europe, it remains underutilized in Thailand. Through in-depth interviews with
Thai journalism professionals and data visualization implementers, the research investigates the current state of data
visualization, barriers to its implementation, and the potential of AI to overcome these obstacles. Using ATLAS.ti® for
qualitative analysis, the interview transcripts were coded and analyzed based on the Balanced Scorecard (BSC) framework,
examining factors such as financial, customer, internal processes, and skill-related issues that impact data visualization
adoption. The findings offer insights into how AI technologies, such as Generative AI, Data Processing, and Natural
Language Processing, could help streamline workflows and enhance storytelling, data management, and visualization
design. These results are expected to provide actionable strategies for media organizations to adopt more advanced
data visualization techniques, ultimately improving news dissemination and public understanding in Thailand. © 2024
International Consortium for Electronic Business. All rights reserved.
Number of references: 22
Main heading: Spatio-temporal data
Controlled terms: Data assimilation  -  Information management  -  Natural language processing systems
Uncontrolled terms: 'current  -  Artificial intelligence technologies  -  Balanced scorecards  -  Cutting edges  -  Edge data  -
 Impact data  -  In-depth interviews  -  Journalism  -  Qualitative analysis  -  Thailand
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9. AI Utilization and Governance in Corporate Entrepreneurship: Investigating the Moderating Influence
of Top Management
Accession number: 20245317617692
Authors: Fang, Chuyi (1); Li, Hanyun (1); Wang, Yuting (1)
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Corresponding author: Wang, Yuting(yutingw@shu.edu.cn)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
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Language: English
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Conference location: Zhuhai, China
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Publisher: International Consortium for Electronic Business
Abstract: Given the limited understanding of AI's impact on corporate entrepreneurship, this study explores how AI resources
(AI utilization and AI governance) promote corporate entrepreneurship, especially with top management's involvement.
Using data from Chinese firms and hierarchical regression analysis, findings reveal that AI utilization and governance
positively impact corporate entrepreneurship. Top management beliefs positively moderate the impact of AI utilization
and AI governance on corporate entrepreneurship. Top management participation negatively moderates the effects of AI
utilization and AI governance on corporate entrepreneurship, with no significant moderating effect of AI governance on
corporate entrepreneurship. The findings suggest that managers better maintain a positive attitude toward AI technology
and gain in-depth knowledge in AI-related concepts to promote corporate entrepreneurship. © 2024 International
Consortium for Electronic Business. All rights reserved.
Number of references: 40
Uncontrolled terms: AI governance  -  AI utilization  -  Chinese firms  -  Corporate entrepreneurship  -  Hierarchical regression
analysis  -  Management involvement  -  Top management  -  Top management belief  -  Top management participation
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Source title: Proceedings of the International Conference on Electronic Business (ICEB)
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Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: Despite the potential benefits brought by algorithm recommendation, it also causes some disadvantages such
as information cocoon. As a countermeasure, social media users may manipulate algorithm to meet their needs. However,
prior studies on algorithm manipulation are either qualitative or focus on net effects without considering joint effects. Thus,
this study theorizes and empirically tests a configurational model of algorithm manipulation by considering the effects of
personality (i.e., openness), information quality (e.g., information narrowing and information redundancy), and algorithm
quality (e.g., algorithm fairness, accountability, and transparency). The fuzzy-set qualitative comparative analysis (fsQCA)
based on survey data confirms our hypotheses. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 30
Uncontrolled terms: Algorithm manipulation  -  Algorithm quality  -  Fuzzy Set Qualitative Comparative Analysis  -
 Information quality  -  Information redundancies  -  Joint effect  -  Model of algorithm  -  Net effect  -  Potential benefits  -
 Social media
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Sponsor: National Natural Science Foundation of China; Number: -, Acronym: NSFC, Sponsor: National Natural Science
Foundation of China;
Funding text: The work described in this paper was partially supported by the grants from the Major Projects of Ministry of
Education Humanities and Social Sciences Key Research Base (Project No. 22JJD870002), and the National Natural Science
Foundation of China (Project No. 71974148, 71904149, 71921002).
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11. Privacy-Preserving Railway Data Sharing: A Comparative Study of Homomorphic Encryption Schemes
Accession number: 20245317617719
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Publisher: International Consortium for Electronic Business
Abstract: Railway data has been acknowledged as a vital asset for analyzing and enhancing the performance of railway
enterprises and their supply chain partners. Therefore, data sharing among different organizational stakeholders has
become a crucial issue. However, the proprietary nature of railway internal data poses challenges for cross-organizational
data sharing, making a secure and privacy-preserving solution essential. In this context, the railway industry has paid
attention to homomorphic encryption. The emerging technology provides a technical foundation for railway data sharing by
enabling computations on encrypted data, ensuring confidentiality and trust in data sharing processes. This paper presents
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an application of homomorphic encryption to support privacy-preserving railway data sharing, conducting a comparative
case study based on railway mileage calculation and evaluating the performance of three HE schemes (Paillier, BFV, CKKS).
The results highlight the differences between the three schemes and offer guidance for their suitable application scenarios.
© 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 18
Main heading: Data consistency
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encryptions  -  Paillier  -  Performance  -  Privacy preserving  -  Railway data
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Funding Details: Number: 52172311,U2268202, Acronym: NSFC, Sponsor: National Natural Science Foundation of China;
Number: -, Acronym: NSFC, Sponsor: National Natural Science Foundation of China;
Funding text: This work is supported by National Natural Science Foundation of China [grant number 52172311, U2268202]
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Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 247-256
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: This research compared the impact of virtual (VR) and real (R) face videos on engagement and examined
the mediating roles of trust, enjoyment, curiosity, and Infohunt (willingness to check information before purchase),
alongside the moderating effects of actor gender sensitivity and digital literacy. From September 2023 to April 2024, 403
participants from various provinces in mainland China participated. Using SPSS PROCESS models, we analyzed mediating
and moderating effects while controlling for age, gender, education, and product type. Virtual face videos were associated
with engagement and curiosity as a mediator, while real face videos influenced trust, enjoyment, and Infohunt. Trust,
enjoyment, Infohunt, and curiosity positively influenced engagement. High levels of digital literacy and gender sensitivity
significantly moderate the impact of ad types on Infohunt. This study contributes to understanding how different video types
and individual characteristics shape consumer engagement and information-seeking behavior in advertising contexts. ©
2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 30
Main heading: Virtual environments
Uncontrolled terms: Ad gender sensitivity  -  Curiosity  -  Digital literacies  -  Engagement  -  Enjoyment  -  Infohunt  -  Real
face video  -  Trust  -  Virtual face video  -  Virtual faces
Classification code: 1107.1
Funding Details: Number: 2022A1515012077, Acronym: -, Sponsor: Basic and Applied Basic Research Foundation of Guangdong
Province; Number: -, Acronym: -, Sponsor: Basic and Applied Basic Research Foundation of Guangdong Province; Number:
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2021WCXTD002, Acronym: -, Sponsor: -; Number: 72334004,72471154, Acronym: NSFC, Sponsor: National Natural Science
Foundation of China; Number: -, Acronym: NSFC, Sponsor: National Natural Science Foundation of China; Number:
24YJC630049, Acronym: -, Sponsor: Humanities and Social Sciences Youth Foundation, Ministry of Education; Number:
-, Acronym: -, Sponsor: Humanities and Social Sciences Youth Foundation, Ministry of Education; Number: GD24YTS01,
Acronym: -, Sponsor: Jinan Office of Philosophy and Social Science; Number: -, Acronym: -, Sponsor: Jinan Office of
Philosophy and Social Science;
Funding text: This study was supported by the National Natural Science Foundation of China (72471154, 72334004), General
Project of Ministry of Education Foundation on Humanities and Social Sciences (24YJC630049), Guangdong Philosophy and
Social Science Planning Project (GD24YTS01), Guangdong Basic and Applied Basic Research Foundation (2022A1515012077),
and Guangdong Province Innovation Team (2021WCXTD002).
Compendex references: YES
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Data Provider: Engineering Village
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13. The Impacts of App Violation Notification on Companies’ Market Value
Accession number: 20245317617731
Authors: Geng, Shuo (1); Hao, Shiyun (1); Li, Weihua (2); Zhang, Xiong (1)
Author affiliation: (1) Beijing Jiaotong University, Beijing, China; (2) Beijing Daxing No.1 Vocational School, Beijing, China
Corresponding author: Zhang, Xiong(xiongzhang@bjtu.edu.cn)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 458-468
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: With rapid development of Information Technology (IT), mobile devices and Apps are commonly adopted. Some
Apps have been notified for violating the rights and interests of users, which inevitably causing negative impacts on
companies. In this study, we quantify such impact in China through the event study approach, and the results show that App
violation has brought significant negative impacts (-0.15%) to companies. The violations of collecting and using of personal
information have larger negative impact on companies among different violations. Meanwhile, the study also finds that after
the implementation of the Personal Information Protection Law of the People's Republic of China, such negative impacts of
App violation problems on companies increases. Research contributes to information management yield. These findings can
help companies and governments during their decision making. © 2024 International Consortium for Electronic Business. All
rights reserved.
Number of references: 26
Uncontrolled terms: App violation  -  Company market value  -  Decisions makings  -  Event studies  -  Market values  -
 Peoples Republic of China  -  Personal information  -  Personal information protections
Numerical data indexing: Percentage -1.50E-01%
Funding Details: Number: 23GLB012, Acronym: -, Sponsor: Beijing Social Science Fund; Number: -, Acronym: -, Sponsor: Beijing
Social Science Fund;
Funding text: This research is supported by grants from Beijing Social Science Foundation (Grant 23GLB012). Xiong Zhang
(xiongzhang@bjtu.edu.cn) is the corresponding author.
Compendex references: YES
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14. AI Application in Enterprise Architecture:From the Perspective of Tools
Accession number: 20245317617635
Authors: Guo, Hong (1); Gao, Shang (2)
Author affiliation: (1) Anhui University, Hefei, China; (2) Örebro University, Örebro, Sweden
Corresponding author: Guo, Hong(homekuo@gmail.com)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 615-621
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: In the wave of global Digital Transformation (DT), enterprises need to be more proactive in embracing changes.
Enterprise Architecture (EA) is a useful tool to help organizations establish a common and complete understanding of
essential elements and operational rules and align them in response to changes. However, EA also faces challenges which
have limited its widespread and successful application. In recent years, with the rapid development of Artificial Intelligence
(AI), related technologies have been applied to the field of EA which might potentially help alleviate such challenges.
However, the degree of AI application, the areas of AI application, and the impact on the EA domain have not been reported
yet. This study analyzes public information about a leading EA consulting company and 15 EA tool vendors, pointing out that
over two-thirds of 15 leading EA tool vendors have plans about AI application, and one-third have already developed their
strengths with AI. The overall application is in its early stage, and the application areas are somewhat scattered, mainly
including the automatic generation or completion of EA models, information analysis, and EA repository data management.
EA challenges like deficiency in modeling, management and maintenance might have been alleviated to some extent. ©
2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 29
Main heading: Information management
Uncontrolled terms: Application area  -  Automatic Generation  -  Consulting companies  -  Digital transformation  -
 Enterprise Architecture  -  Enterprise architecture tool  -  Essential elements  -  Public information
Classification code: 903 Information Science
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15. Useful Excel Data Validation of Qualtrics Respondent Data Prior to Analysis
Accession number: 20245317617630
Authors: Hamilton, John R. (1); Maxwell, Stephen (1); Tee, Singwhat (1)
Author affiliation: (1) James Cook University, Cairns; QLD, Australia
Corresponding author: Hamilton, John R.(John.Hamilton@jcu.edu.au)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
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Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: This study reports on useful tracking components of the Qualtrics survey instrument, and their application to
higher degree research and survey validity. Qualtrics captures the unique survey responses from an individual as coming
from a specific device or computer with its own unique internet protocol (IP) address. This IP address is expressed as a
numeric in 4 blocks of 3 digits. This numeric provides information that separately locates each individual respondent’s
online survey completion as created from a specific, unique, Internet-connected digital device or computer. Thus, a Qualtrics
uniqueness-of-position survey-location-check is achieved for each individual respondent. Qualtrics adds a day, date, and
time of survey response stamp. Applied in conjunction with digital device or computer IPv4 address one can detect any
multiple survey data sets created from one digital device or computer. Qualtrics longitude and latitude data can precision-
map each survey respondent’s digital device or computer geographical location. This specific geographical data can
location-compares each respondent’s survey digital device or computer position. Hence, representativeness to an overall
targeted population is possible – and sometimes even an area-by-area comparison. Used collectively, these three digital
device or computer survey checks help measure (or gauge) and authenticate uniqueness, and so further validate survey
representativeness against a targeted population. Also, higher degree researchers, and supervisors, can check validity,
uniqueness, and representativeness of each individual respondent’s survey, and can readily eliminate any respondent survey
duplication(s) – thereby improving final data set quality. One benefit of qualified data sets is facilitation of AI systems to
make real time operational recommendations. However, in some countries, this raises governance concerns regarding
the privacy dilemma such as university ethics respondent anonymity requirements. © 2024 International Consortium for
Electronic Business. All rights reserved.
Number of references: 28
Main heading: Reliability analysis
Controlled terms: Computer privacy  -  Data reliability
Uncontrolled terms: 3d excel map  -  Data set  -  Digital surveys  -  Excel  -  Geographical locations  -  Individual respondents  -
 Internet protocol address  -  Positional location  -  Representativeness  -  Validity
Classification code: 1106.2 - 1108.1 - 913.3 Quality Assurance and Control
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16. Understanding the Effects of Intrinsic and Extrinsic Cues on Consumers’ Emotional Trust in Live
Streaming e-Commerce
Accession number: 20245317617734
Authors: Han, Xinru (1); Sun, Yongqiang (1); Wang, Ying (1)
Author affiliation: (1) Wuhan University, Wuhan, China
Corresponding author: Sun, Yongqiang(sunyq@whu.edu.cn)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 492-505
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
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Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: Although various cues are practically used by consumers as the references to build their trust in live streamers,
which cues are used and how these cues affect consumers’ trust have not been well explored in prior studies. Thus, drawing
upon the cue theory, this study identifies three key cues and classifies them into intrinsic cues (i.e., streamer stance) and
extrinsic cues which can be further categorized into high- and low-scope cues (i.e., streamer popularity and word-of-mouth
(WOM) valence) respectively, and investigates their main and interaction effects on consumers’ emotional trust. A 2 (famous
vs. unfamous streamers) * 2 (positive vs. negative WOM) * 2 (consumer vs. merchant stance) scenario-based survey was
conducted, and the results suggest that (1) emotional trust is higher for famous streamers than for unfamous streamers,
for positive WOM than for negative WOM, and for consumer stance than for merchant stance; (2) WOM valence has a
greater impact on emotional trust when streamer is famous vs. unfamous; and (3) streamer stance has a stronger impact on
emotional trust when WOM valence and streamer popularity is inconsistent vs. consistent. Finally, theoretical contributions
and practical implications are discussed. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 80
Uncontrolled terms: Cue theory  -  E- commerces  -  Emotional trusts  -  Intrinsic cues  -  Live streaming  -  Live streaming e-
commerce  -  Streamer popularity  -  Streamer stance  -  Trust  -  Word-of-mouth valence
Funding Details: Number: 22JJD870002, Acronym: -, Sponsor: -; Number: 71974148,71904149,71921002, Acronym: NSFC,
Sponsor: National Natural Science Foundation of China; Number: -, Acronym: NSFC, Sponsor: National Natural Science
Foundation of China;
Funding text: The work described in this paper was partially supported by the grants from the Major Projects of Ministry of
Education Humanities and Social Sciences Key Research Base (Project No. 22JJD870002), and the National Natural Science
Foundation of China (Project No. 71974148, 71904149, 71921002).
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17. Call the shots or follow suit? Research on the Evolution of Artificial Intelligence Scientific
Collaboration Networks from a Leadership-Participation Perspective
Accession number: 20245317617695
Authors: He, Chaocheng (1); Du, Jiaxin (1); Zhang, Jun (1)
Author affiliation: (1) School of Information Management, Wuhan University, Wuhan, China
Corresponding author: Zhang, Jun(is_junzhang@whu.edu.cn)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 65-75
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: Scientific research cooperation has become a key driver of technological innovation, knowledge dissemination,
and social progress, enhancing the integration of different disciplines and improving the quality and quantity of research
outcomes globally. Artificial intelligence (AI), characterized by globalization, interdisciplinarity, and deep industry-academia-
research integration, advances technological progress. However, traditional models overlook the leadership-participation
dynamic in research collaboration. This paper uses the Exponential Random Graph Model (ERGM) to analyze the attributes
and structures of network nodes, revealing that reciprocity, transfer, preferential attachment, and homophily mechanisms
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are crucial for the formation and evolution of research collaboration networks, providing insights for policymakers and
research teams. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 25
Uncontrolled terms: Knowledge dissemination  -  Network polarization  -  Networks evolutions  -  Research collaborations  -
 Research cooperation  -  Research outcome  -  Scientific collaboration networks  -  Scientific researches  -  Social progress  -
 Technological innovation
Funding Details: Number: 72171217, Acronym: NSFC, Sponsor: National Natural Science Foundation of China;
Funding text: This work was supported by the National Natural Science Foundation of China (Grant No. 72171217).
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18. The Impact of Generative Artificial Intelligence Voiceover Technology on User Viewing Behavioral
Intentions for Short Video Film and Television Commentary on Short Video Platforms
Accession number: 20245317617726
Authors: He, Zihan (1); Zhao, Weihao (1); Yao, Lan (1)
Author affiliation: (1) BNU-HKBU United International College, Zhuhai, China
Corresponding author: He, Zihan(he.zihan@foxmail.com)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 404-422
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: With the rapid development of the short video industry and continuous advancements in artificial intelligence
technology, the application of generative artificial intelligence (AIGC) in video content creation has become increasingly
widespread. Particularly in short videos that provide commentary on films and television, the use of AI-generated synthetic
voice-over technology has garnered significant attention. Grounded in the Technology Acceptance Model (TAM), this study
investigates whether perceived ease of use, perceived usefulness, perceived enjoyment, and community influence are
significant positive factors affecting users' attitudes and behavioral intentions towards watching short videos on these
platforms. Additionally, the study examines the impact of user attitudes on behavioral intentions. The findings offer valuable
insights for short video platform operators and content creators, and also hold substantial significance for promoting the
application of AI technology in the media industry. © 2024 International Consortium for Electronic Business. All rights
reserved.
Number of references: 18
Main heading: Simulation platform
Controlled terms: Economic and social effects  -  Television applications  -  Video on demand
Uncontrolled terms: AI-generated synthetic voice  -  Behavioral intention  -  Short video  -  Synthetic voices  -  Technology
acceptance model  -  User attitudes  -  User behavioral intention  -  Video films  -  Video industry  -  Video-platforms
Classification code: 1201.12 - 716.4 Television Systems and Equipment - 971 Social Sciences
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19. The Impact of VTuber Endorsements on Consumer Satisfaction and Brand Loyalty in Digital
Marketing
Accession number: 20245317617730
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Author affiliation: (1) Chengchi University, Department of Management Information Systems, Taipei, Taiwan
Corresponding author: Hsu, Karry K.L.(106356503@nccu.edu.tw)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 450-457
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: In 2024, AI has ushered marketing into a new era. With the rapid advancement of digital marketing, brands
increasingly emphasize consumer support and influence. This support is built on consumer satisfaction, service quality, and
loyalty, driving brands to rely more heavily on digital media for product promotion. Consequently, numerous brand endorsers
and influencers, such as YouTubers and bloggers, have emerged, leveraging their follower bases to recommend products and
shape consumer preferences. Amidst this backdrop, the advent and proliferation of AI have introduced virtual influencers
(VTubers) as a novel option for brands. VTubers have become a critical component of many brand marketing strategies.
Advances in digital technology have enhanced the controllability of VTuber endorsements, making them impervious to time
and environmental constraints, thus gradually becoming a powerful force in brand promotion. This study investigates the
impact of VTuber endorsements on consumer satisfaction and loyalty. Data were collected from 295 Instagram users aged 18
to 35 to examine the factors influencing consumer satisfaction and loyalty towards virtual influencers. The findings reveal five
key influencing factors, highlighting their roles in consumer purchasing behavior and brand recognition. VTuber personas,
service quality, and switching costs play significant roles in forming brand loyalty, emphasizing the critical mediating role of
satisfaction. The study also reveals the essential shift in brand marketing strategies from a product-centric to an experience-
centric approach. Using empirical analysis, this research explores the mediating effects of VTuber personas and perceived
consumer value on consumer satisfaction and loyalty, assessing their impact on brand marketing strategies. The study
provides insights for brand marketers on making informed decisions regarding the use of endorsers on social media, rather
than merely following prevailing trends. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 76
Main heading: Marketing
Controlled terms: Economic and social effects  -  Quality of service
Uncontrolled terms: Brand marketing strategies  -  Consumer loyalty  -  Consumer satisfactions  -  ICEB  -  Loyalty  -  Personal
image  -  Satisfaction  -  Service Quality  -  Switching costs  -  Vtube
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20. A Study on University Students' Intention to Use AI Assistance in Cross-Cultural Learning
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Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 338-346
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: This study aims to explore university students' intention to use AI-assisted tools in cross-cultural learning and
the factors influencing this intention. Based on the Technology Acceptance Model (TAM), a survey was designed covering
variables such as perceived usefulness, perceived ease of use, satisfaction of personalized learning needs, subjective norms,
and perceived risk. Statistical analysis was conducted using SPSS and AMOS, and the results showed that perceived ease
of use significantly positively impacts perceived usefulness and further enhances the intention to use AI tools by satisfying
personalized learning needs. Although perceived usefulness is considered a key factor, the study found its direct impact
on personalized learning needs is not significant, suggesting that the satisfaction of these needs relies more on the ease
of use of the tools. Additionally, subjective norms significantly influence students' intention to use, indicating that social
environment and peer expectations play a major role in decision-making. The study also found that perceived risk does not
significantly negatively impact the intention to use, likely due to the maturity of AI technology and the promotion efforts
by educational institutions, which have reduced students' risk perception and increased their trust in AI tools. The findings
of this study are of significant importance for the development and promotion of educational technology, especially in
designing AI tools that meet students' personalized learning needs. The study also suggests further exploration of other
influencing factors, such as perceived cost and trust, to gain a more comprehensive understanding of students' acceptance
of AI-assisted learning tools. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 29
Main heading: Contrastive Learning
Controlled terms: Adversarial machine learning  -  Federated learning
Uncontrolled terms: AI assistance  -  Cross-cultural learning  -  Intention to use  -  Perceived ease-of-use  -  Perceived
usefulness  -  Personalized learning  -  Subjective norm  -  Technology acceptance model  -  Technology acceptance model
model  -  University students
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Abstract: The rapid development of generative Artificial Intelligence (GenAI) has attracted widespread attention regarding
its application and impact in the field of higher education. Currently, universities worldwide have not yet reached a unified
stance on GenAI, and they lack systematic guidance on college students' use of GenAI. This research employs two methods
to explore the impact of GenAI on college students’ studies: a meta-analysis of 30 selected papers and organic data analysis
via internet crawling. The results indicate that GenAI plays 5 positive roles and 6 negative roles in college students' usage.
This study aims to provide universities with a reference for guiding students to use GenAI correctly. © 2024 International
Consortium for Electronic Business. All rights reserved.
Number of references: 30
Uncontrolled terms: College students  -  Generative artificial intelligence  -  High educations  -  ITS applications  -  Meta-
analysis  -  Organics  -  Role analyze  -  Student studies
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Abstract: The advancement of technology has led to an increase in the use of Big Data Analytics (BDA) in healthcare,
particularly in hospitals. BDA is used to analyze large volumes of data to improve healthcare outcomes and hospital
efficiency. Despite its benefits, many doctors are hesitant to adopt BDA. This study aims to identify the factors that influence
doctors' decisions to use BDA by applying the Individual Technology-Organization-Environment (I-TOE) framework, an
adaptation of the original TOE model. Through a survey and structural equation modeling (SEM), the study will explore
barriers and motivators for BDA adoption, providing insights for hospital administrators and policymakers. © 2024
International Consortium for Electronic Business. All rights reserved.
Number of references: 28
Main heading: Electronic health record
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Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: Think about that awful moment when you text a friend or family member, "Haha," in a text message, but you
feel down. This is not unusual in today's digital world. The close relations are changing. Smartphones have undeniably
transformed how we connect with loved ones. The possible impact of smartphone use on emotional authenticity in intimate
relationships, such as those with family and friends, is examined in this study. We will look at the interesting practice of
calling and texting while depressed to convey satisfaction and happiness. In contrast to in-person meetings, which provide
comfortable nonverbal clues and more sophisticated knowledge of emotions, this difference between fake and real emotions
raises questions about the value of connection made by screen-mediated interactions. By doing a systematic literature
review, this study investigates the critical role of quality time and in-person conversations in building genuine emotional
connections and promoting well-being within close relationships. Investigative aspects can cover the way to developing
interventions and strategies to foster emotional authenticity in the digital age, ultimately benefiting individuals and society.
By considering how smartphone communication impacts the authenticity and depth of real-world connections, we can
work towards developing stronger, more meaningful relationships in our gradually digitalized world. © 2024 International
Consortium for Electronic Business. All rights reserved.
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Main heading: Smartphones
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Abstract: This paper presents a research model to examine the factors influencing the sustainable transition developed and
implemented in green supply chains. In this study, we examine how attitude toward green innovation affects sustainable
transition for green supply chains, and how this association is affected by green knowledge management. Data are collected
from 318 manufacturing firms that are among the leading 2500 Taiwanese manufacturing firms listed on the China Credit
Information Service Center. Our results show that green innovation was found to be positively associated with sustainable
transition. In addition, green knowledge management is positively associated with the interaction between green innovation
and sustainable transition in green supply chains. © 2024 International Consortium for Electronic Business. All rights
reserved.
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Abstract: Social media influencer marketing has grown substantially in the last decade and is a major advertising channel
for many brands. Nowadays, social media platforms are taking embedded interactive traffic conversion tools (e.g., product
tags in Instagram) to reduce the steps between sponsored posts and final purchases to improve conversion rates. However,
given the simultaneous potential for increased conversion rates and user aversion to advertisements, it is unclear how the
adoption of the novel tool affects sponsored post engagement. In this study, we explore an exogenous comment component
launch on a popular social media platform in China (i.e., Xiaohongshu). Our empirical results suggest that the adoption of
the comment component increases sponsored post engagement, which is reflected in the increment of likes, favorites, and
comments. We further explore the potential mechanism from the theoretical perspective of the motivation-opportunity-
ability (MOA) framework and find that influencers get motivated endeavor to their posts with longer text and more positive
emotions to catch attention. Our findings have novel and important implications for stakeholders of social e-commerce. ©
2024 International Consortium for Electronic Business. All rights reserved.
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Publisher: International Consortium for Electronic Business
Abstract: With the rise and application of artificial intelligence (AI), organizations have begun to introduce AI technology
to reduce management costs and improve the efficiency of organizational operations. The team composition of human-
computer cooperation is also becoming more and more popular. However, there is limited literature on AI as a team
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leader, mainly focusing on AI as a team member to collaborate with human employees, or as an assistant in the team to
assist human employees. This paper mainly studies the influence of AI as a team leader on team atmosphere and team
effectiveness, and explores the moderating effect of team leader performance. We designed two situational experiments to
measure the impact on team climate and team effectiveness by manipulating team leadership types and team leadership
performance. The results show that AI as a team leader will bring a better team climate than human as a team leader, and
there is no significant difference in team effectiveness. © 2024 International Consortium for Electronic Business. All rights
reserved.
Number of references: 28
Uncontrolled terms: Artificial intelligence agent  -  Artificial intelligence technologies  -  Intelligence organizations  -
 Management costs  -  Organisational  -  Performance  -  Team climate  -  Team effectiveness  -  Team leaders  -  Team
leadership
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Social Science Fund of Ministry of Education of China;
Funding text: This work is partially supported by the Humanities and Social Sciences of Ministry of Education Planning Fund
(17YJA630050) in China and the Ministry of Science and Technology (Grant No. 108-2410-H-033-042-MY3) in Taiwan.
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Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: Live comment, as a primary mean of live interaction, addresses the issue of information asymmetry that viewers
face during commercial live streaming. While live comments generally enhance user engagement, the varying processing
strategies viewers employ towards the same information can lead to different impacts of live comment content on their
decision-making. However, existing research has yet to examine the specific mechanisms through which these differentiated
processing strategies affect viewer decisions. This gap limits our deep understanding of how live interactions affect viewer
behavior in social media commercial live streaming. This paper used the ELM model to investigate how different information
processing strategies on live comments dynamically influence product sales and user retention. By scraping data from 61
TikTok (China) live streaming events, we collected 9,636,136 comments, segmented into 3,854 time slices. Our empirical study
finds that the quantity of live comments exhibits an inverted U-shaped relationship with immediate sales and user retention.
Real-time purchase information and free chat-related comments positively impact immediate sales and user retention,
while comments required for participation in lucky draws have the opposite effect. Interestingly, positive product-related
comments negatively impact real-time user retention, while negative product-related comments are positively associated
with real-time sales. Our research contributes to extend consumer behavior models by capturing the distinct dynamic state
of live streaming and provide insights for business to optimize their live streaming performance. © 2024 International
Consortium for Electronic Business. All rights reserved.
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Abstract: Global immunisation supply chains have faced difficulties in achieving vaccine coverage. Since the COVID-19
pandemic, some countries encountered a lack of implementation of information system integration to cope with this disease
because of challenges in managing information within each unique supply chain process in the vaccination program and
complying with the new healthcare regulations and standards in medical supply chains. One of the major challenges lies
in the integration of data within the supply chain system. This integration is vital for establishing an information network
that enhances visibility into the immunisation supply chain and ensures that vaccines reach individuals promptly and with
quality. This study aims to identify the factors influencing information system integration and its effects on the visibility of
the immunisation supply chain. This study employs a mixed-methods approach and aims to investigate how the factors
impact the visibility of the immunisation supply chain through structural equation modelling (SEM) analysis tools and semi-
structured interviews using open-ended questions with experts in the field of health vaccination programs to get insight
into opinions, experiences, and suggestions. This research is expected to contribute to both theoretical and managerial
understanding. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 44
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Abstract: As group services in OHCs are becoming more popular, the role of the leader physician is becoming increasingly
important. This study aims to explore the mechanisms by which the leader physician affects the performance of online
medical teams. This research employs a two-way fixed effects model to study the impact of the leader physician’s abilities on
performance and examines the moderating effects of the cooperation mode of a team and the leader’s involvement in the
online medical team. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 23
Main heading: Electronic health record
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Abstract: The rapid growth of Social Live Streaming Services (SLSS) has attracted increasing attention from researchers.
However, interactions between regulators and live-streaming platforms, as well as the negative side of business related
to noncompliance, have been scarcely examined. To bridge these gaps, this study examined the political impacts of three
tightening policies on the financial performance of live-streaming platforms based on Signaling Theory and Construal Level
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Theory. Results show that negative political impacts exist only for policies with a high level of information concreteness.
This study not only contributes to the literature on SLSS and related theories but also generates significant managerial
implications for different stakeholders in SLSS. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 39
Main heading: Finance
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Abstract: The rise of Large Language Models (LLMs) has significantly advanced natural language processing, outperforming
many traditional tools such as rule-based systems and machine learning models. ChatGPT, a leading example, has exhibited
exceptional capabilities in textual analysis. This study examines whether ChatGPT can outperform traditional sentiment
analysis methods in the context of sales prediction leveraging online review data from online travel agencies, Booking
and Expedia. We employ review ratings, and sentiment analysis tools, including VADER, RoBERTa, and ChatGPT, to predict
revenue metrics. We find that both VADER and RoBERTa exhibit comparable predictive power to review ratings, whereas
ChatGPT's sentiment scores demonstrate a weaker correlation with revenue metrics. Grounded in Heuristic-Systematic
Models (HSM) from dual process theory, we posit that customers rely predominantly on heuristic cues (review ratings
and keywords of extreme words) for decision making, which are better captured by traditional sentiment analysis tools.
In contrast, ChatGPT’s evaluation, which emphasizes systematic review content processing, aligns less with consumer
behavior in this context. This study contributes theoretically to extending HSM to illustrate how AIGC moderates systematic
information processing in sales prediction. It also offers empirical insights into the comparative effectiveness of sentiment
analysis tools, providing a practical implication for e-commerce platforms and managers regarding the adoption of AIGC
in strategic decision-making. Caution is advised when integrating AIGC into sales and operational strategies. © 2024
International Consortium for Electronic Business. All rights reserved.
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Abstract: Effective inventory management requires a comprehensive capability to forecast demand and optimize stock
levels, traditionally reserved for human expertise. Emerging AI methods, while providing effective solutions through
deep learning models and data analytics, often lack the flexibility to incorporate dynamic market insights and real-time
data. By leveraging the diverse capabilities of multiple dynamically interacting large language models (LLMs), we can
overcome these limitations and develop a new class of AI-driven inventory management systems. This paper presents a
multi-agent framework comprising a project manager agent, a sales forecasting agent, and an inventory manager agent,
which autonomously collaborate to address inventory management challenges. The agents dynamically adjust inventory
plans and maintain product availability through self and mutual corrections. Simulation results demonstrate a significant
increase in the inventory turnover ratio, reduced shipping costs and holding fees, and a substantial decrease in total cost,
all while maintaining a zero stockout rate. Our framework showcases the potential of synergizing the intelligence of LLMs,
the precision of statistical modeling, and the dynamic collaborations among diverse agents, opening novel avenues for
automating and optimizing supply chain management. © 2024 International Consortium for Electronic Business. All rights
reserved.
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33. Impact of Downvotes on Bot and User Engagement in a Blockchain-Based Social Media Platform
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Document type: Conference article (CA)
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Abstract: Steemit, a blockchain-based social media (BOSM) platform, allows users to participate in platform governance
and earn token rewards through voting. However, some users manipulate votes using bots. On August 27, 2019, Steemit
introduced an additional downvote pool for each user to encourage governance of vote manipulation via downvotes.
This study employs Regression Discontinuity in Time (RDiT) to empirically analyze the impact of the policy on user and
bot behaviors. After the policy, bot upvotes and transfers from users to bots significantly decreased, suggesting effective
curbing of vote manipulation, while the delegation of voting power from users to bots did not exhibit significant changes.
However, the policy change led to potential side effects. Human users' upvotes and the total number of posts and comments
significantly decreased, reflecting a hesitation in content creation and interaction due to increased negative feedback.
Additionally, the policy significantly increased reciprocal downvoting, suggesting that some downvotes were used for
retaliatory purposes among users. This study is the first to investigate the effects of voting system changes on a BOSM
platform, enhancing our understanding of how platform-level design features influence engagement and interactions
among humans and bots. © 2024 International Consortium for Electronic Business. All rights reserved.
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34. How Live Stream Session is Developed to Guide Value Co-creation between Streamer and Audience:
An Ethnographic Investigation based on Dramaturgical Theory
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Abstract: E-commerce live streaming has become one of the main retailing approach for online selling. It resembles a well-
organized drama performance which encourages audience to make purchase. Such format of online selling proves to be
more effective than conventional online selling by creating desired value for audience. However, the creation of value is
a complex and interdependent process rooted in the dynamics between streamers and viewers. It is thus imperative for
industrial professional and academic researchers to understand the complicated practice in E-commerce live streaming.
Extant literature still lacks systematic discussions over the complicated process related to value creation in e-commerce live
streaming. Therefore, drawing on Dramaturgical Theory and Consumption Value Theory, this study employs an ethnographic
research design to explore how a live stream session is developed and managed to create desired value together with the
audience. The systematic typology of live stream practices is proposed as the foundation for theoretical discussion. © 2024
International Consortium for Electronic Business. All rights reserved.
Number of references: 40
Controlled terms: Sales
Uncontrolled terms: Consumption value theory  -  Dramaturgical theories  -  E- commerces  -  E-commerce live streaming  -
 Ethnography  -  Live streaming  -  On-line Selling  -  Performance  -  Value co creations  -  Value creation
Classification code: 911.4 Marketing
Funding Details: Number: -, Acronym: HKBU, Sponsor: Hong Kong Baptist University; Number: RDF-21-02-032, Acronym: -,
Sponsor: Markedsmodningsfonden;
Funding text: This study was funded by XJTLU Research Development Funding (No: RDF-21-02-032) and the Start-up Research
Fund (ID: UICR0700073-24) from BNU-HKBU United International College.
Compendex references: YES
Database: Compendex
Data Provider: Engineering Village
Compilation and indexing terms, Copyright 2025 Elsevier Inc.

35. Exploring the Impact of User Engagement on the Continuous Use Intention of Mobile Health Live
Streaming: The Roles of Psychological Distance
Accession number: 20245317617640
Authors: Liu, Fei (1); Kong, Xiangyin (1)
Author affiliation: (1) Harbin Engineering University, Harbin, China
Corresponding author: Kong, Xiangyin(kong_xiangyin0623@163.com)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1

Content provided by Engineering Village. Copyright 2025 Page 27 of 57

http://www.engineeringvillage.com


www.engineeringvillage.com
Detailed results: 71

Downloaded: 1/14/2025

Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
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Abstract: The development of live streaming technology has brought a new consultation model to online healthcare: mobile
health live streaming (MHLS). User participation may influence their psychological perception and have a substantial impact
on their continued use intention of MHLS. To investigate users’ continued use intention of MHLS, we focus on the Information
Systems Continuance Model and user engagement experience. In this paper, we propose an empirical research model
for the intention to continue using MHLS in the context of psychological distance. To test the relevant relationships, we
will use questionnaire surveys and structural equation modeling for data analysis. The proposed framework can provide
valuable insights for MHLS platforms to focus on user engagement and optimize live streaming strategies. This study aims to
contribute to the understanding of user behavior in the context of MHLS and provide practical implications for the industry.
© 2024 International Consortium for Electronic Business. All rights reserved.
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Conference location: Zhuhai, China
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Publisher: International Consortium for Electronic Business
Abstract: Anthropomorphic AI agents are increasingly prevalent, yet their impact on customer responses to service
failures remains contentious. Drawing on cognitive appraisal theory, this study explores the curvilinear effects of AI agent
anthropomorphism on customer service failure tolerance. Through two video-based experiments and one text-based
experiment involving a total of 526 subjects, we aim to investigate whether an inverted U-shaped relationship exists between
anthropomorphism and failure tolerance and if likability serves as a mediating factor in this relationship. We further
explore the potential moderating role of failure severity, hypothesizing that high severity may attenuate the effect of
anthropomorphism on likability while low severity could strengthen the indirect relationship between anthropomorphism
and failure tolerance via likability. These insights are expected to enrich cognitive appraisal theory and the uncanny
valley effect by uncovering potential internal emotional mechanisms, offering valuable implications for designing and
implementing AI agents. © 2024 International Consortium for Electronic Business. All rights reserved.
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37. Optimization Strategy Analysis of Virtual Live Streaming E-commerce Based on LDA Topic Model
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Abstract: The digital economy has incubated the development model of virtual live streaming E-commerce in the metaverse
and artificial intelligence applications, and achieved the deep integration of industrial development and digital intelligent
services. Based on the LDA topic model, this study collects application data of virtual live streaming industry, explores the
topic of virtual live streaming with the help of natural language processing technology, concluded the LDA topic model and
extracted 13 topics, including digital virtual human, virtual performance, virtual live streaming E-commerce, etc. 8 categories
are summarized through the computational grounded theory, thereby constructing a virtual live streaming E-commerce
application framework, which provides optimization strategies for the development of virtual live streaming E-commerce. ©
2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: This article aims to deeply analyze the five personality traits of green consumers and explore how these traits affect
their consumption behavior towards plant-based meat products. This research examines the plant-based meat products
offered by three well-known online retailers in China's e-commerce market using a machine learning algorithm and big
data model. The study utilizes the BERT model to analyze the personality traits of green consumers. The research results
indicate that a majority of plant-based meat consumers are green consumers with open personalities. This study uniquely
integrates personality psychology theory with consumer behavior research in online reviews. The research findings offer a
fresh perspective on understanding the intrinsic characteristics and behavioral tendencies of green consumers, while also
offering valuable insights for green food enterprises to inform future business decisions. © 2024 International Consortium
for Electronic Business. All rights reserved.
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Abstract: The rapid advancement of medical health information technologies, such as electronic health records,
telemedicine, and smart wearables, has transformed healthcare services. However, these innovations also introduce
challenges related to implementation, data management, privacy, and integration with traditional practices, leading to
technostress. This study conducts a comprehensive literature review using databases like Web of Science, Scopus, PubMed,
and ACM Digital, alongside bibliometric analysis via CiteSpace software, to construct visual knowledge maps that highlight
key trends, prominent scholars, and research hotspots, offering insights for future studies. © 2024 International Consortium
for Electronic Business. All rights reserved.
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Abstract: Exaggeration is a major indicator of greenwashing, typified by excessively optimistic or idealistic portrayals for
environmental protection. The purpose of this study is to identify exaggerated information in environmental, social and
governance (ESG) reports by using generative artificial intelligence (GenAI). We analyze a collection of ESG reports using
three prompt engineering strategies: few-shot, zero-shot, and chain of thought (COT). We also cross-validate our results
using traditional text analytics and human intelligence. Using this strategy, we evaluate exaggeration in ESG reports in a
novel way using GenAI. The use of GenAI creates a strong foundation for further study in these and related fields. © 2024
International Consortium for Electronic Business. All rights reserved.
Number of references: 22
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Abstract: This paper conducts a bibliometric analysis of emergency logistics research, providing an overview of the current
state and future directions in the field. Emergency logistics (EL) plays a crucial role in responding to natural disasters, public
health crises, and other emergencies by effectively reducing losses and injuries, enhancing response times, and bolstering
social stability. However, there has been a recent lack of detailed discussions and review papers on emergency logistics,
leading to an incomplete understanding of the existing research gaps in this area, which is essential for the development
of the field. Therefore, this study aims to fill this gap. Through an in-depth review of authors, institutions, countries, co-
citation patterns, and keyword clustering, we find that current research primarily focuses on disaster management, supply
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chain resilience, information technology, and social collaboration. Looking ahead, future research should prioritize proactive
planning and humanitarian logistics, the integration of advanced technologies such as big data, artificial intelligence, and
the Internet of Things (IoT), and the promotion of multi-sectoral cooperation. These insights aim to guide future research and
decision-making, enhancing the efficiency and effectiveness of emergency logistics. © 2024 International Consortium for
Electronic Business. All rights reserved.
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Abstract: Public hospitals have been facing dramatic challenges and changes in recent years, particularly due to the
pandemic. They have quickly adopted various information technologies to improve healthcare efficiencies and to make
timely informed decisions. Nevertheless, it still lacks strategic planning and guidance in making transformational changes at
public hospitals, for instance, the powerful Business Intelligence and Analytics (BI&A) systems or tools based on the largely
available e-health data. This study aims to identify the key BI&A maturity factors, which can then be referred for both short-
term improvements and long-term planning along the digital transformation roadmap. An in-depth case study is carried out
with semi-structured interviews with the key stakeholders, including: technical staff, power users, leaders, and end users. The
outcomes are to identify key maturity factors for general guidance to improve BI&A capabilities in public healthcare. © 2024
International Consortium for Electronic Business. All rights reserved.
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43. An Enterprise Deregistration Risk Assessment Model Integrating Public Credit Information and Tax
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Abstract: The assessment of firm's credit risk and the prediction of enterprise's default and bankruptcy probability plays
an important role in financial organizations and regulatory authorities. Since 1960s, an extensive range of techniques and
ratios have been used to predict the default and bankruptcy probability of enterprises. However, default and bakruptcy is
not the only form of credit risk. Other forms of firm exit, such as mergers and acquisitions, even malicious cancellation,
may happen and lead to credit risk, but have been largely neglected by existing literature. This study proposes an enterprise
deregistration risk (including default, bankruptcy, mergers, acquisitions, and malicious cancellation) assessment model
integrating public credit information and tax information, considering a broader range of credit risk. The proposed model
could help financial organizations and regulatory authorities more comprehensively evaluate the credit risk of enterprises.
© 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: Through the case of Yiwu Comprehensive Pilot Zone, the key factors affecting the development of the city's cross-
border e-commerce industry are discussed, and the future cross-border e-commerce transaction volume is predicted. The
Pearson coefficient was used to analyze the correlation of the feature data, and the key features were selected by combining
the Lasso regression model. Build a grey prediction model to make predictions about future data for selected key features.
An SVR vector regression model is established to predict the cross-border e-commerce transaction volume in the next two
years. Sorting out the key elements to promote the increase of cross-border e-commerce transaction volume, and promote
the high-quality and rapid development of the industry. © 2024 International Consortium for Electronic Business. All rights
reserved.
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Main heading: Marketplaces
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This paper is also the general project \"Research on the Impact of Generative Artificial Intelligence on Teachers' Professional
Development\" (jsjy202407) in the 2024 open project of \"Hubei Teacher Education Research Center\", a key research base of
humanities and social sciences in Hubei Province, and the research and development fund project of Wuchang University
of Technology, \"Research on the Path of Improving Digital Literacy of Applied Undergraduate Teachers in the Era of Digital
Intelligence\" (Project No.: X2024YS002).
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Abstract: The phenomenon of live commerce has witnessed a significant surge in popularity, prompting the need for a
comprehensive understanding of the factors that motivate consumer purchase intention. This research aims to investigate
the role of streamers and their impact on purchase intention through consumer experiences. Adopting a S-O-R framework,
this study explores how streamer attributes, namely physical attractiveness, professionalism, and similarity, influence
consumer purchase intention through the experiences of flow and parasocial relationship. The findings reveal that the
physical attractiveness and similarity positively influence consumer purchase intention, mediated by both flow and
parasocial relationship. However, professionalism does not have a direct impact on building parasocial relationship, but
rather primarily affects purchase intention through the mechanism of flow. © 2024 International Consortium for Electronic
Business. All rights reserved.
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Main heading: Marketplaces
Controlled terms: Commerce  -  Purchasing  -  Sales
Uncontrolled terms: Consumer purchase  -  Direct impact  -  Flow  -  Live commerce  -  Parasocial relationship  -  Purchase
intention  -  Streamer characteristic
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Abstract: Digital media, as an efficient means of conveying and preserving information for humans, has rapidly expanded its
application beyond industrial automation due to the highly interconnected nature of content. This paper aims to investigate
the utilization of product design methods in industrial projects by employing digital twins as carriers to achieve the

Content provided by Engineering Village. Copyright 2025 Page 36 of 57

http://www.engineeringvillage.com


www.engineeringvillage.com
Detailed results: 71

Downloaded: 1/14/2025

presentation aspect of digital twin projects. By analyzing the design requirements of industrial projects and the development
trends of digital twin technology, a proposed scheme is presented for applying product design based on digital twin
technology. The article emphasizes on integrating construction methods and design approaches within the digital twin
system, as well as operational techniques and inspiration for visual end product design, in order to effectively utilize this tool
- digital twins. © 2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 9
Main heading: Product design
Uncontrolled terms: Construction design  -  Construction method  -  Design approaches  -  Design research  -  Development
trends  -  Digital twin technology  -  Industrial automation  -  Industrial programs  -  ITS applications  -  Product design
method
Classification code: 904 - 913.6 Product Development; Concurrent Engineering
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Abstract: The incorporation of artificial intelligence (AI) in different industries has generated significant curiosity about
its potential influence on economic expansion. This study investigates the correlation between AI advancement and
economic expansion in BRICS nations from 2000 to 2024. Initial analysis suggests a strong and meaningful correlation
between AI patents and economic expansion in BRICS nations. We use different econometric models such as fixed effects,
generalized method of moments (GMM), and Anderson-Hsiao (AH) estimates to ensure the reliability of the results. The
findings repeatedly demonstrate that the number of AI patents per million individuals is a robust indicator of the rate of
growth in real GDP per capita. In addition, the analysis reveals that gross capital formation, government expenditure, and
trade openness have a considerable impact on economic growth. However, population growth and inflation have varied
impacts on economic growth. © 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: This paper focuses on the current state of research on impulse buying in e-commerce live streaming. Two steps
of a systematic review approach are used to search for prior empirical studies. 127 studies that treat impulse buying or
intention as an outcome variable were gathered. Furthermore, a co-occurrence network analysis is carried out in terms of
the most widely used theoretical model and methods, as well as the most investigated influencing factors in prior literature,
utilizing words extracted from study abstracts. Finally, some suggestions are addressed. © 2024 International Consortium
for Electronic Business. All rights reserved.
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Abstract: Driven by economic globalization and technological advancements, cross-border e-commerce has been flourishing.
It has drawn extensive scholarly attention, resulting in a proliferation of fragmented research within the CBEC field.
Traditional literature review methods struggle to provide a comprehensive and objective analysis. This study quantitatively
examines the knowledge structure, development, and evolution of CBEC to offer a systematic overview of current research.
Based on the WOS database, this study collects 914 references related to cross-border e-commerce from 2015 to 2024. It
briefly introduces the current status and development trends of cross-border e-commerce, visually analyzes and refines key
information such as publication distribution, authors, research institutions, countries and keywords in this field. This study
summarizes the development trends and pathways of CBEC in existing research, aiding researchers in addressing current
research gaps, understanding future directions and establishing a rigorous knowledge framework to provide theoretical
guidance. © 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: Amidst the digital transformation, e-commerce has become a cornerstone of global trade, emphasizing the
essential nature of e-commerce skills for professionals to maintain their competitiveness in the evolving job market.
The industry's recent embrace of Artificial Intelligence Generated Content (AIGC) suggests its potential to revolutionize
simulation-based learning within e-commerce education. This study explores the effectiveness of AIGC simulation
environments in enhancing e-commerce competencies, supported by the theoretical framework of Cognitive Load Theory
(CLT). Leveraging AIGC, these dynamic learning environments provide personalized and immersive experiences that simulate
intricate real-world e-commerce scenarios, optimizing the learning process. The research objectives are threefold: first,
to investigate the relationship between AIGC environment design and cognitive load; second, to evaluate the impact of
learning support and content generation capabilities on skill development; and third, to assess the overall effectiveness
of AIGC simulations in improving e-commerce skills, including market analysis, customer service, product knowledge,
and sales strategies. By presenting empirical evidence, this study contributes to the field by illustrating how AIGC can be
integrated into e-learning to foster conditions consistent with CLT, thus enhancing e-commerce skills and performance. ©
2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: The impact of artificial intelligence (AI) policy on the labor market has attracted increasing attention. There is
ongoing debate regarding the extent to which governments should intervene in the market with policy tools. This study
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addresses this issue by examining the effects of AI policies on the labor market. We constructed a panel dataset of listed
companies on the A-shares market in China from 2009 to 2024, using the number of employees as a measure of enterprise
employment. The difference-in-differences analysis indicates that AI policies significantly affect employment only for
companies in AI-related industries. This finding suggests that AI policies positively influence the labor market for AI-
related industries. Further analyses reveal that a lower proportion of R&D investment, a smaller number of highly educated
employees, and higher average employee salaries strengthen the positive impact of AI policies on employment. This study
offers significant theoretical contributions and practical implications for both academia and government regulators. © 2024
International Consortium for Electronic Business. All rights reserved.
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Abstract: Cultural heritage is a valuable non-renewable resource containing human history, national culture and social
progress, however, with the development of the times, some unpredictable natural and man-made factors have irreversibly
damaged the cultural heritage. Therefore, it is imperative to develop and update more effective means of protection
of cultural heritage. The digital activation technology with lower cost and higher dissemination efficiency has obvious
advantages in the field of cultural heritage protection, bringing significant changes to the protection mode, dissemination
channels, and inheritance and utilization of cultural heritage. The use of digital technology for cultural heritage conservation
has developed by leaps and bounds in this century, and has become a popular trend worldwide, with a gradual trend
towards interdisciplinary, cross-field and cross-organizational sharing and cooperation. With the continuous updating and
iteration of digital technology, many high-tech means have been widely applied in the field of cultural heritage protection.
With the increasing degree of digitization of cultural heritage, it is necessary to pay active attention to the new development
and new application of digital technology in the field of cultural heritage protection, and to explore and practice the new
forms and new paths of digital technology in the field of cultural heritage protection. © 2024 International Consortium for
Electronic Business. All rights reserved.
Number of references: 42
Uncontrolled terms: Cultural heritage digitization  -  Cultural heritage protections  -  Cultural heritages  -  Design applications
  -  Digital technologies  -  National cultures  -  Nonrenewable resource  -  Protection  -  Research applications  -  Utilization
Funding Details: Number: -, Acronym: NJIT, Sponsor: Nanjing Institute of Technology; Number: -, Acronym: -, Sponsor:
Qinglan Project of Jiangsu Province of China;

Content provided by Engineering Village. Copyright 2025 Page 41 of 57

http://www.engineeringvillage.com


www.engineeringvillage.com
Detailed results: 71

Downloaded: 1/14/2025

Funding text: This work is partially supported by JXJS2023032 of Teaching Reform and Construction Project Fund of Nanjing
Institute of Technology, China. And it is also partially sponsored by Qing Lan Project of Jiangsu Province, China.
Compendex references: YES
Database: Compendex
Data Provider: Engineering Village
Compilation and indexing terms, Copyright 2025 Elsevier Inc.

53. Differing the Impacts of Individual and Group Knowledge Seeking/Contribution Behaviors on
Knowledge Sales in Online Q&A Platform: The Moderating Role of Knowledge Contributor Category
Accession number: 20245317617701
Authors: Wang, Nan (1); Zhang, Hao (1); Zheng, Xiabing (2)
Author affiliation: (1) Wuhan University, Wuhan, China; (2) University of Science and Technology of China, Hefei, China
Corresponding author: Wang, Nan(nanwang@whu.edu.cn)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 130-139
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: An increasing number of knowledge contributors are generating revenue through knowledge paid Q&A. Previous
research on knowledge sales explores the impact of knowledge contributors’ characteristics and knowledge contribution
behavior on knowledge sales but neglects the role of knowledge seeking behavior. We further examine two types of
knowledge seeking behaviors which involve individual and group behavior. We then propose that different categories of
knowledge contributors can moderate the impact of two kinds of knowledge contribution behavior and knowledge seeking
behavior on knowledge sales. Drawing on signaling theory and relevant literature in knowledge management, we build a
research model and validate the model by collecting data from 101,836 data points from 7274 contributors in the Zhihu.com
platform. The findings demonstrate that knowledge seeking and knowledge contribution behavior have a significant impact
on knowledge sales. Further, group behavior has a different impact compared to individual behavior on knowledge sales.
Additionally, the impact of knowledge sharing behavior on knowledge sales differs across various categories of knowledge
contributors. Both theoretical and practical implications are discussed. © 2024 International Consortium for Electronic
Business. All rights reserved.
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Abstract: This study adopted a semi-structured literature review method to distinguish virtual idols and virtual streamers
from the perspective of design features and to identify the impact of specific design features on particular marketing
outcomes. The results show that both of them emphasize the use of visual nonverbal features, particularly appearance,
to enhance user engagement. Virtual idols focus more on the sense of celebrity to build relationships with fans, while
virtual streamers prioritize commercial goals by enhancing emotional capacity. This study further clarifies the concepts of
virtual idols and virtual streamers and provides design guidelines for marketers under different marketing targets. © 2024
International Consortium for Electronic Business. All rights reserved.
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Abstract: In the past, enterprises used to judge their performance based on a single indicator. But in the information age,
big data is essential for measuring enterprise performance. This paper takes the listed pharmaceutical industry as the
research object, and measures and compares the performance of China's pharmaceutical industry from both dynamic and
static aspects through big data analysis. The study found that between 2013 and 2022, the average performance of China's
pharmaceutical industry showed a U-shaped trend. The main reason is that the innovation ability of the pharmaceutical
industry is declining, while the scale efficiency is continuously improving. At the same time, the performance of the
pharmaceutical industry varies in terms of enterprise scale, nature of property rights, region, product categories. Therefore,
this paper suggests that China's pharmaceutical industry should increase R&D investment, and expanding production
scale while enhancing resource allocation to achieve high-quality development in China's pharmaceutical industry. © 2024
International Consortium for Electronic Business. All rights reserved.
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Abstract: In live streaming e-commerce, streamers employ distinct styles such as humor or fervor to explain products and
attract consumers to purchase them. Streamers with different personality traits give viewers a different viewing experience,
which in turn affects sales performance. Personality traits play a crucial role in the cultivation and promotion of streamers,
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as well as in the company's selection process for streamers. However, few studies have examined the effect of streamers'
personality traits on live streaming sales performance. Using a dataset from 100 live streaming rooms in a leading Chinese
live streaming platform and text mining and econometric methods to analyze streamer speech, we find that: (1) Neuroticism
and openness have a positive impact on sales performance; (2) For celebrity streamer, extroversion and agreeableness
appear to be more important; (3) The extroversion personality trait of high-following streamers positively affects sales,
whereas openness negatively affects sales. This study gives suggestions for streamers to improve their abilities, provides
more scientific basis for companies to screen streamers, and lays the foundation for future research. © 2024 International
Consortium for Electronic Business. All rights reserved.
Number of references: 30
Main heading: Text mining
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Abstract: Although big data analytics capability is widely recognized as significantly impacting supply chain resilience,
its internal mechanisms remain unclear. This paper explores three key dimensions of big data analytics capability:
tangible resources, human skills, and intangible resources, and examines their relationships with supply chain resilience.
It investigates the mediating role of agility and the moderating role of top management participation. The findings
demonstrate that agility mediates the relationship between tangible resources, human skills, and intangible resources with
supply chain resilience. Meanwhile, top management participation moderates only the impact of intangible resources on
supply chain resilience. © 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: Despite CRM's popularity for social contributions and profits, sellers struggle with consumers' mixed views on their
motivations. this study gathered 268 survey data to reflect consumers’ understanding of sellers’ motivations for CRM. The
current paper uses a polynomial regression model and response surface analysis to reveal that the incongruence between
perceived egoistic and altruistic motivation can positively influence consumer evaluations. Meanwhile, the congruence
between these two motivational perceptions also enhances consumer evaluation. Moreover, sellers’ function usage behavior
can further amplify the positive incongruence effect, but there is no salient moderating role in the congruence effect. © 2024
International Consortium for Electronic Business. All rights reserved.
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Abstract: Smart classrooms equipped with advanced technologies and designed to enhance students’ learning outcomes
are proliferating in many countries, including China. The impact of technological factors on student engagement in
smart classroom learning environments (SCLEs) is crucial for shaping the future development of smart classrooms and
guiding teachers' training in information technologies. This study delves into the influence of technological factors on
student engagement in SCLEs across three dimensions: ease of use, perceived usefulness, and multiple sources. Data were
purposefully collected from a cohort of 217 college students enrolled in at least one smart classroom course during the study
period. The empirical evidence suggests that these three factors exert varying effects on student engagement. Unexpectedly,
only students’ perception of multiple sources positively predicts student engagement in SCLEs, while perceived usefulness
is negatively correlated with student engagement. Surprisingly, ease of use is not significantly associated with student
engagement. This study underscores the limited impact of students' perceptions of technology on their engagement levels,
emphasizing instead the importance of pedagogical and social support provided by these technologies in SCLEs. Educators
should prioritize such support mechanisms to foster greater student engagement in smart classroom environments. © 2024
International Consortium for Electronic Business. All rights reserved.
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Abstract: As the data sharing process spans multiple stakeholders, its complexity increases significantly, making
it increasingly difficult to track and understand the source, circulation, and usage of data. This not only limits the
comprehensive utilization of data but also affects the establishment and maintenance of trust, thereby hindering
cooperation efficiency. To address this, this paper integrates two analytical tools—Process Mining and Social Network
Analysis (SNA)—to deeply explore the data sharing process among multiple stakeholders. By combining these two methods,
we can more finely depict the data flow trajectories between different stakeholders and gain a deeper understanding of the
structural characteristics of the data sharing network, such as the frequency, direction, and intensity of data sharing. This in-
depth analysis helps identify potential barriers and opportunities within the data sharing process, providing new insights for
promoting data compliance, efficient circulation, and utilization. © 2024 International Consortium for Electronic Business.
All rights reserved.
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Abstract: This research presents a novel Data Analytics Stage Model (DASM) to address the shortcomings of existing models.
By analysing 26 prior models, several key gaps were identified: limited model synthesis, lack of methodological rigor,
absence of legal compliance considerations, and unclear descriptions. DASM offers a comprehensive framework to help
organisations assess their data analytics (DA) maturity, utilising transition tables to understand their developmental path.
DASM's standardised structure and clear definitions provide a valuable tool for organisations seeking to enhance their DA
capabilities. © 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: Mental health problems have brought a serious impact on people’s quality of life and health. With the development
of technology, the emerging technologies such as artificial intelligence (AI) (combined with Big Data) has the potential to
become new means of intervening in mental illness. This study analyzes the abstracts of the relevant literature involving the
applications of AI in the field of mental health through dynamic topic modelling. Nine main research topics are extracted
and analyzed. Then we identify current research hotspots and possible future directions by analyzing the evolutionary trends
of these topics over time. In the future, the representative literature will be searched and reviewed based on the extracted
topics to comprehensively and deeply explore the applications status and potential of these technologies in the field of
mental health. © 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: The digital age presents a significant opportunity to bridge the financial divide and empower individuals to
participate fully in the financial landscape. This study investigates the relationship between Fintech ecosystems and financial
inclusion, leveraging a meta-analysis approach to extract the research findings. We move beyond basic correlations by
employing weight analysis to identify the most impactful components within the Fintech ecosystem. Our analysis examines
the relationship between Fintech ecosystems and four key aspects of financial inclusion: financial behavior/access, mobile
banking, credit access, and investment opportunities. We explore how various elements within the Fintech ecosystem, such
as digital consumerism, mobile payments, ownership of financial accounts, mobile phone use in financial transactions,
FinTech credit offerings, financial capability, and internet use in financial transactions, correlate with these aspects of
financial inclusion. The findings reveal a positive and statistically significant correlation between Fintech ecosystems and
financial inclusion. Weight analysis further highlights the critical role of specific factors, including internet use in financial
transactions, FinTech-facilitated credit access, mobile phone use in financial activities, and service trust. This research
highlights the power of Fintech ecosystems to expand financial inclusion and pave the way for more inclusive fintech
ecosystems in the future. By understanding the relationship between specific Fintech components and financial inclusion,
policymakers and industry leaders can foster the development of targeted interventions that leverage the strengths of the
digital age to bridge the financial divide. © 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: The primary goal of the present study is to provide a model for investigating consumer-related factors influencing
blockchain acceptance in the context of voluntary use. In addition to the constructs of the technology acceptance model
(TAM), three predictor constructs were proposed: subjective norm retained from the theory of reasoned action (TRA),
compatibility drawn from the diffusion of innovation theory (DOI), and innovativeness taken from the technology readiness
index (TRI). The model constructs were measured using the items validated previously in relevant literature and a five-point
disagree-agree scale. Based on 169 valid online survey data collected from China, the results of PLS-SEM analysis showed
that the basic TAM relationships (i.e., usefulness-intention and ease of use-intention) were well supported, whereas perceived
ease of use was not associated with perceived usefulness significantly. Among the predictors, subjective norm was found to
have no significant effect on perceived usefulness and intention to use, and the compatibility-intention and innovativeness-
intention relationships were nonsignificant as well. However, both compatibility and innovativeness showed positive impacts
on consumer intention to use blockchain, mediated by perceived usefulness and ease of use. Additionally, some discussions
and suggestions are provided at the end. © 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: Based on the SOR (Stimulus-Organism-Response) theory, this study examines storytelling marketing in short videos
by considering characters, plots, and styles as research dimensions. A research model is constructed to explore the impact of
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these storytelling elements on consumer impulse buying behavior. Data were collected through a survey questionnaire and
analyzed using SPSS and Amos for statistical analysis and hypothesis testing. The study concludes that: (1) characters, plots,
and styles positively influence consumers’ perceived pleasure and perceived trust. (2) Perceived pleasure and perceived trust
positively influence consumers’ impulse buying. Finally, the significance and limitations of this study are discussed. © 2024
International Consortium for Electronic Business. All rights reserved.
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Abstract: With the rapid advancement of generative artificial intelligence (GAI) technologies, tools such as ChatGPT have
become prevalent in educational settings, enhancing the efficiency and convenience of learning tasks. However, concerns
about their potential negative impacts have emerged within the academic community. To solve the debate, this study aims to
conduct a comprehensive analysis of how GAI tools influence the learning process and outcomes. Drawing upon the Adaptive
Structuration Theory (AST), this study investigates the impacts of two types of GAI usage namely exploitative and explorative
use on two kinds of learning performance (e.g., routine and innovative learning performance) through two opposite
mechanisms. On the one hand, through positive reinforcement process, GAI use can improve learning performance by
increasing students’ routine and creative self-efficacy. On the other hand, through the negative reinforcement process, GAI
use may reduce learning performance by increasing technology dependence and deskilling. A survey of 306 GAI users was
conducted to test the proposed hypotheses, and the results suggest that (1) both explorative and exploitative use positively
influence routine and creative self-efficacy which in turn have positive impacts on routine and innovative performance,
(2) both explorative and exploitative use positively influence technology dependence which positively affects routine and
innovative performance, and (3) GAI use has no significant direct effect on deskilling but an indirect effect on deskilling
through technology dependence and deskilling negatively influences innovative performance. © 2024 International
Consortium for Electronic Business. All rights reserved.
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Abstract: Incorporating artificial intelligence (AI) in higher education can revolutionize teaching, learning, and
administrative procedures. Nevertheless, variations in institutions and socio-economic conditions impact the flexibility of AI
technology. Gaining a comprehensive understanding of these differences is essential for creating successful approaches to
integrating AI into various educational environments, guaranteeing fair access and advantages for all. The study highlights
notable discrepancies in adopting AI technology due to variations in institutional policy, resource accessibility, and socio-
economic circumstances. Organizations with strong leadership, state-of-the-art technological infrastructure, and ample
resources are more capable of successfully integrating AI, leading to enhanced educational results. On the other hand,
institutions with limited resources encounter difficulties when it comes to incorporating AI, which in turn impacts student
learning and teachers' competitiveness. The research emphasizes the necessity of implementing specific methods and
policies to address the technological gap while supporting inclusive education strengthened by artificial intelligence. It is
crucial to ensure that all institutions can effectively deal with the difficulties associated with integrating artificial intelligence
(AI) to promote educational fairness and progress. © 2024 International Consortium for Electronic Business. All rights
reserved.
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Abstract: The swift advancement of artificial intelligence (AI) technology, exemplified by ChatGPT, has had a profound
influence on higher education by presenting novel prospects for inventive approaches to teaching and learning. The capacity
of AI to handle and examine vast quantities of data allows for the development of customized and adaptable learning
experiences, hence revolutionizing conventional educational frameworks. This study examines the possible advantages
and difficulties of artificial intelligence (AI) in higher education. It reveals that AI can improve educational material,
facilitate collaboration between humans and machines in intelligent classrooms, and foster critical thinking, creativity,
and collaboration among students. Nevertheless, the incorporation of AI also brings both ethical and pragmatic obstacles,
such as apprehensions over data confidentiality, academic honesty, and the necessity for educators to cultivate digital
proficiency and adjust to novel responsibilities. To get favorable results, it is crucial to embrace a well-rounded strategy
that incorporates cutting-edge instructional methods, comprehensive digital literacy instruction, and explicit ethical
principles. This research establishes a basis for additional investigation and the creation of policies, emphasizing the
substantial capacity of AI to transform teaching techniques and improve academic achievements in higher education. ©
2024 International Consortium for Electronic Business. All rights reserved.
Number of references: 11
Main heading: Contrastive Learning
Controlled terms: Adversarial machine learning
Uncontrolled terms: Artificial intelligence  -  Artificial intelligence technologies  -  Education innovation  -  Educational
framework  -  Educational research  -  High educations  -  Innovation mechanisms  -  Learning experiences  -  Research
agenda  -  Teaching and learning
Classification code: 1101.2
Funding Details: Number: -, Acronym: NCVER, Sponsor: National Centre for Vocational Education Research; Number:
2023whcvcB09, Acronym: WHPU, Sponsor: Wuhan Polytechnic University;
Funding text: This work was supported by the 2023 School Project. Wuhan City Polytechnic under the grant (NO.
2023whcvcB09) ‘Research on Higher Vocational Education Serving Local Economic and Social Development from the
Perspective of Type Education’.
Compendex references: YES
Database: Compendex
Data Provider: Engineering Village
Compilation and indexing terms, Copyright 2025 Elsevier Inc.

Content provided by Engineering Village. Copyright 2025 Page 54 of 57

http://www.engineeringvillage.com


www.engineeringvillage.com
Detailed results: 71

Downloaded: 1/14/2025

69. The Impact of Humorous Apology Expression on Consumer Forgiveness and Trust Rebuilding after
Trust Violations
Accession number: 20245317617727
Authors: Zhang, Junran (1); Wang, Nan (1)
Author affiliation: (1) Wuhan University, Wuhan, China
Corresponding author: Wang, Nan(nanwang@whu.edu.cn)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Volume: 24
Part number: 1 of 1
Issue title: Proceedings of the International Conference on Electronic Business: AI-Generated Content and Human-AI
Collaboration, ICEB 2024
Issue date: 2024
Publication year: 2024
Pages: 423-432
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 24th International Conference on Electronic Business, ICEB 2024
Conference date: October 24, 2024 - October 28, 2024
Conference location: Zhuhai, China
Conference code: 204903
Sponsor: ASI; et al.; ICEBNET.ORG; International Journal of Electronic Business; Journal of Business and Management; UI
Publisher: International Consortium for Electronic Business
Abstract: In today’s competitive market, trust between brands and consumers is vital but fragile. Trust breaches, such as
product issues or mismanagement, can lead to consumer disappointment and harm brand reputation, especially in e-
commerce settings. While extensive research addresses trust repair, few studies examine the impact of self-deprecating
humor in apologies, particularly its role in fostering consumer forgiveness and rebuilding trust. This study addresses this
gap, integrating humor theory with trust repair mechanisms. Findings provide insights for brands in crisis communication,
highlighting self-deprecating humor as a strategy to mitigate crises and rebuild trust. © 2024 International Consortium for
Electronic Business. All rights reserved.
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Abstract: The COVID-19 pandemic has compelled organizations to adopt mandatory work-from-home (WFH) policies, which
have distinct features of criticality, disruptiveness, and novelty. These features, collectively known as event strength, have
the potential to trigger avoidance coping behaviors among individuals. To minimize the potential for common method bias,
we conducted a three-wave time-lagged study with a sample of 269 Chinese employees. Our results show that mandatory
WFH strength during COVID-19 is positively associated with emotional exhaustion, which in turn is negatively related
to job performance. Furthermore, emotional exhaustion partially mediates the relationship between mandatory WFH
strength and job performance. Drawing on the Conservation of Resources (COR) theory, we offer a theoretical explanation
for these findings and enrich the COR framework by including these variables. Our study contributes to the understanding of
teleworking in exceptional circumstances and offers practical implications for governments and organizations to implement
effective strategies during times of crisis. © 2024 International Consortium for Electronic Business. All rights reserved.
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Abstract: Cross-border e-commerce (CBEC) has accelerated the globalization of enterprises and enabled them to reach
consumers worldwide. To meet the needs of consumers in different markets, CBEC platforms and enterprises must adopt
differentiated strategies across regional markets by analyzing consumer behavior patterns and potential demand. Based on
the cross-cultural theory, this study investigates consumer preferences in CBEC. A text mining analysis of 513,338 consumer
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reviews on the AliExpress platform was used to explore the cultural differences in consumer reviews and satisfaction.
The U.S. (i.e., individualism) and Russia (i.e., collectivism) were selected for the cross-cultural study. The study found that
individualistic consumers focused more on services and logistics while they paid less attention to products. In terms of
satisfaction, U.S. consumers are more satisfied with logistics, while Russian consumers are more satisfied with products and
services. The findings could help CBEC platforms and enterprises satisfy diverse market demands and improve consumer
satisfaction. © 2024 International Consortium for Electronic Business. All rights reserved.
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