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PREFACE 
 

Welcome to the 26th International Conference on Electronic Business (ICEB 2026). The conference is 

affiliated with the Association for Information Systems and held under the supervision of the International 

Consortium for Electronic Business. ICEB has long served as an important international platform for 

Electronic Business scholars, practitioners, and doctoral students to present cutting-edge research, 

exchange intellectual ideas, and build global research networks.  

 

This year, ICEB 2026 is held physically at Beihang University in Beijing, China, and organized by the 

School of Economics and Management, Beihang University. The conference is co-sponsored by the 

International Consortium for Electronic Business, Journal of Business and Management, and International 

Journal of Electronic Business. The theme of ICEB 2026 is “Leading Electronic Business in the AI Age.” 

As artificial intelligence, large language models, autonomous agents, data intelligence, and digital 

platforms continue to transform business practices and social life, this year’s conference aims to bring 

together scholars from around the world to explore how Electronic Business can be advanced, governed, 

and reimagined in the AI age.  

 

We received 307 submissions this year, of which 199 papers were accepted into the final program and 

scheduled into 3 workshops and 40 presentation sessions. The topic areas of the papers in this conference 

include AI and its applications, big data analytics and precision analytics, blockchain and FinTech, cross-

border e-commerce, digital marketing and consumer behavior, digital transformations and innovation, e-

business cultural and social issues, e-business education and e-learning, e-business strategies and models, 

e-healthcare and gerontechnology, human-computer interaction, IS innovation, adoption and diffusion, IT 

ethics and data governance, knowledge management and sharing, new technology adoption and diffusion, 

security and privacy issues, smart cities and the Internet of Things, social media and social computing, 

supply chain management and e-logistics, virtual communities and social commerce, web mining and 

recommendation systems, and other interdisciplinary issues.  

 

At the conference, we are honored to have four distinguished keynote speakers. Prof. Yi-Cheng Zhang, 

Member of Academia Europaea and Director of the Alibaba Research Center for Complexity Sciences, will 

discuss the next phase of the AI revolution and the role of personal assistants. Prof. Junjie Wu of Beihang 

University will speak on agentic commerce, a new frontier for business research in the era of AI. Prof. 

Robert M. Davison of the City University of Hong Kong will deliver a keynote speech on research integrity 

from a journal editor’s perspective. Prof. Christy M. K. Cheung of Hong Kong Baptist University will 

deliver the keynote speech on technology use, successful aging, and well-being. In addition to the keynote 

speeches, the conference program includes parallel paper presentation sessions, workshops, a doctoral 

consortium, and other academic and social activities.  

 

The annual conference of ICEB is an excellent opportunity for scholars to share research ideas, learn about 

the latest developments in the field, and engage in meaningful conversations with leading researchers from 
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around the world. In this conference, there are over 200 registered scholars from 16 countries or regions. 

This year, the Best Paper Award Committee selected 12 papers to receive the awards. The sessions 

containing these papers are identified in the program schedule, and participants are encouraged to attend 

these sessions and interact with the award-winning authors. After the conference, 124 titles are included in 

the final proceedings book with a total of 1371 pages. 

 

Finally, on behalf of the entire Conference Committee, we sincerely thank you for attending ICEB 2026 in 

Beijing. Without your participation, this conference would not be possible. We also thank all keynote 

speakers, presenters, reviewers, program committee members, Best Paper Award Committee members, 

track chairs, session chairs, sponsors, co-organizers, and volunteers who have contributed their time and 

effort to this conference. We are especially grateful to Beihang University and the School of Economics 

and Management for their generous support in hosting ICEB 2026. We hope you enjoy the academic 

program, the campus of Beihang University, and the city of Beijing. We look forward to fruitful discussions 

during the conference and to seeing you again at future ICEB conferences.  

 

Sincerely yours, 

 

Eldon Y. Li 
Eldon Y. Li 

ICEB Honorary President 

Chair Professor 

College of Management 

National Chung Cheng University 

Taiwan, R.O.C. 

 

Gordon J.X. Hao 
Gordon J.X. Hao  

ICEB 2026 Conference Co-Chair 

Hong-Kong-Scholar Professor and Vice Dean 

School of Economics and Management 

Beihang University 

Beijing, China 
 

Choon Ling Sia 
Choon Ling Sia 

ICEB 2026 Conference Co-Chair 

Professor and Associate Dean 

Department of Information System 

College of Business 

City University of Hong Kong 

Hong Kong, China 

 

July 2026 in Beijing, China 
 



iii 

TABLE OF CONTENTS 

 
TITLE  PAGES   

Preface………………………………………………………………………………………………. 

Eldon Y. Li, Jin-Xing Hao, and Choon-Ling Sia 

i-ii 
  

  

1.            A large language model-based implementation of the proposition-to-requirement 

mapping framework for ESG greenwashing detection 

Qingan Li, Tianxiao Wu and Xiling Cui 

1-7 132 

  

2.            A privacy-preserving framework for multi-party data collaboration in sea-rail 

intermodal transport 

Tianyu Wang, Xinze Zhao, Minzhen Huang, Xiaolei Lin, Ying Wang and Xiong 

Zhang 

8-16 176 

  

3.            A study on the formation mechanism of consumers’ impulsive consumption behavior 

on e-commerce platforms based on the similarity-attraction theory 

Pengxi Huo and Xiuquan Deng 

17-28 62 

  

4.            A study on the international communication effects of SD-WAN dedicated lines within 

cross-border e-commerce 

Zihao Wang and Tonghe Tan 

29-38 23 

  

5.            AI adoption and Firm value: a comparative study of Chinese FinTech companies 

Yuanting Xia, A.B.M. Munibur Rahman and Zhang Ning 
39-47 267 

  

6.            AI ingratiation in content generation: A dual-pathway model of intimacy and 

authenticity 

Xiaochen Liu, Lu Chen and Shouwang Lu 

48-57 151 

  

7.            AI recommendation design in social media: Trust, privacy, and purchase intentions 

among Gen Z users 

Lawrence Valencia and Kailing Deng 

58-66 271 

  

8.            AI-assisted trust-centric growth in FinTech platforms: Evidence from Indonesia 

Yufei Chen and Jie Yang 
67-75 31 

  

9.            AIGC-enabled form design of special-shaped cultural brush racks: Evidence from an 

SOR–SEM framework 

Xue Gong, Lei Zhang, Qing Zhang, Shuren Luo, Kai Zhang and Juan Xu 

76-83 303 

  

10.        Algorithmic pricing and platform competition: The substitutability of discrimination 

intensity under behavior-based price discrimination 

Mujiang Deng, Jun Wang and Jie Luo 

84-97 241 

  

11.        Aligned emotions, enhanced donations: Multimodal emotional consistency and user 

behavior on digital charity platforms 

Qian Zhang, Chenrui Zhang, Dongyu Chen and Xiaolin Li 

98-105 194 

  

12.        An analytical framework for science and technology innovation policy based on policy 

knowledge graphs, patent collaboration networks, and HGT heterogeneous graphs 

Yan Tu, Jin Zeng and Yi Ouyang 

106-119 232 

  

https://aisel.aisnet.org/iceb2026/125
https://aisel.aisnet.org/iceb2026/1
https://aisel.aisnet.org/iceb2026/1
https://aisel.aisnet.org/iceb2026/2
https://aisel.aisnet.org/iceb2026/2
https://aisel.aisnet.org/iceb2026/3
https://aisel.aisnet.org/iceb2026/3
https://aisel.aisnet.org/iceb2026/4
https://aisel.aisnet.org/iceb2026/4
https://aisel.aisnet.org/iceb2026/5
https://aisel.aisnet.org/iceb2026/6
https://aisel.aisnet.org/iceb2026/6
https://aisel.aisnet.org/iceb2026/7
https://aisel.aisnet.org/iceb2026/7
https://aisel.aisnet.org/iceb2026/8
https://aisel.aisnet.org/iceb2026/9
https://aisel.aisnet.org/iceb2026/9
https://aisel.aisnet.org/iceb2026/10
https://aisel.aisnet.org/iceb2026/10
https://aisel.aisnet.org/iceb2026/11
https://aisel.aisnet.org/iceb2026/11
https://aisel.aisnet.org/iceb2026/12
https://aisel.aisnet.org/iceb2026/12


iv 

13.        Analysis of AI e-commerce development strategies based on topic clustering 

Ji Luo, Yanling Xu and Wenbo Peng 
120-131 152 

  

14.        Anthropomorphic characteristics of digital human streamers and their impacts on 

purchase intention in live streaming e-commerce 

Hong Guo and Shang Gao 

132-144 185 

  

15.        Anthropomorphism and relational ontology of purchase intention in Generative AI use: 

Insights from mind perception theory and the computers as social actors paradigm 

Jao-Hong Cheng and Li-Ming Wang 

145-155 299 

  

16.        Are rational posts always suitable for virtual influencers? The role of destination brand 

personality 

Yuan He, Zhimin Zhou, Xiaoxuan Guo, Imane Sbai 

156-167 25 

  

17.        Balancing accuracy, efficiency, and interpretability: A comparative review of text 

classification paradigms 

Yu Meng, Xiling Cui, Libo Liu, Man Ching Yuen, Xinyi Yu and Yida Song 

168-182 148 

  

18.        Baseline requirements and priority analysis of service etiquette for AI e-commerce 

shopping assistants: An integrated study using CIT and AHP 

I-Ching Chen and Ting Luo 

183-192 67 

  

19.        Beyond eye-tracking: EEG evidence for differential attentional processing of LED and 

projected sports venue signage 

Chia-Chan Chang, Simon Chadwick, Jie Liu, Hongying Zhang and Jinming Zong 

193-196 44 

  

20.        How multi-round crisis response paths shape public judgment and public opinion 

dynamics 

Jie Luo, Sungil Seok and Juan Feng 

197-209 252 

  

21.        Beyond the green premium: A discrete choice experiment on tourists’ multi-attribute 

preferences 

Haihui Han, Wenjing He and Rui Wang 

210-221 177 

  

22.        Breaking LLM pricing collusion via asymmetric update frequencies 

Haoyu Dong, Yuxin Geng and Xingru Chen 
222-228 273 

  

23.        Complement or substitute? Optimal combination of heterogeneous AI support tools and 

monetary incentive strategies for competitive UGC platforms 

Jie Luo, Jun Wang, Mujiang Deng and Rongxuan Zhuang 

229-237 125 

  

24.        Complex structural equation modelling: Comparing single indicator latent composite 

variants to optimal, or full-parameter models 

John Hamilton and I Made Sukresna 

238-257 286 

  

25.        Configurational paths of digital intelligence empowering corporate green innovation 

performance 

Xun Zhang and Yan Zou 

258-268 268 

  

26.        Construction and verification of an incentive-compatible dynamic data sharing 

mechanism for AI-driven e-commerce platforms 

Xiaoman Guo, Tian Tian, A.B.M. Munibur Rahman, Minghua Xiao and Zhi Li 

269-278 87 

  

27.        Couples’ joint holdings and ESG in family firms 

Cailin Sun 
279-301 99 

  

https://aisel.aisnet.org/iceb2026/13
https://aisel.aisnet.org/iceb2026/14
https://aisel.aisnet.org/iceb2026/14
https://aisel.aisnet.org/iceb2026/15
https://aisel.aisnet.org/iceb2026/15
https://aisel.aisnet.org/iceb2026/16
https://aisel.aisnet.org/iceb2026/16
https://aisel.aisnet.org/iceb2026/17
https://aisel.aisnet.org/iceb2026/17
https://aisel.aisnet.org/iceb2026/18
https://aisel.aisnet.org/iceb2026/18
https://aisel.aisnet.org/iceb2026/19
https://aisel.aisnet.org/iceb2026/19
https://aisel.aisnet.org/iceb2026/20
https://aisel.aisnet.org/iceb2026/20
https://aisel.aisnet.org/iceb2026/21
https://aisel.aisnet.org/iceb2026/21
https://aisel.aisnet.org/iceb2026/22
https://aisel.aisnet.org/iceb2026/23
https://aisel.aisnet.org/iceb2026/23
https://aisel.aisnet.org/iceb2026/24
https://aisel.aisnet.org/iceb2026/24
https://aisel.aisnet.org/iceb2026/25
https://aisel.aisnet.org/iceb2026/25
https://aisel.aisnet.org/iceb2026/26
https://aisel.aisnet.org/iceb2026/26
https://aisel.aisnet.org/iceb2026/27


v 

28.        Cryptography-based large language model watermarking and its e-commerce 

applications 

Tong Sun, Maoning Wang, Zhiyuan Sui and Meijiao Duan 

302-309 193 

  

29.        Depth or breadth? The impacts of monetary incentives on the direction of free 

knowledge contributions 

Tuotuo Qi, Xinxue Zhou and Tianmei Wang 

310-322 53 

  

30.        Digital transformation and innovation efficiency: A longitudinal study of policy 

structure and resource allocation in Beijing (2015-2025) 

Yan Tu, Yi Ouyang and Jin Zeng 

323-337 108 

  

31.        Digitalizing industry-education integration: A China-Bangladesh Luban workshop 

model for cross-border vocational education ecosystems 

A.B.M. Munibur Rahman, Zhan Zhan and Yuanting Xia 

338-343 276 

  

32.        Islamic Fintech readiness: A knowledgeable complex CB-SEM bank officer study  

Singwhat Tee, Dil Nawaz Hakro and John Hamilton 
344-351 283 

  

33.        Buy now or miss out: Heuristic cues, FOMO, and competitive arousal in livestream 

commerce 

Quyet Tien Nguyen, Khanh An Vu, Ngoc Hue Nguyen, Viet Thang Mai, Thi Thuy 

Linh Dinh, Duc Anh Duong 

352-370 239 

  

34.        E-commerce phishing attack detection with two-stage feature selection and Performer 

architecture 

Xu Chen, Hao-Ran Yang, Yi-Chi Zhang and Ren-Qian Zhang 

371-379 144 

  

35.        Examining the impact of residents’ perceived value on continued usage of smart 

community service platforms: Evidence from China 

Hongmei Guo, Minghua He, Xuhong Ying and Xinyang Chen 

380-396 13 

  

36.        Exploring reverse logistics: A TRLI-S-B model analysis based on information, emotion 

and perceived uncertainty 

Duqun Lu, Qiyu Bao, Jinao Zhang and Jiping Wang 

397-412 72 

  

37.        Feeling the fault: How motivation-driven emotions shape blame attribution in semi-

autonomous driving 

Kun Yu, Dongli Zhang, Hongyu Gao, Zekun Zhao and Xinshang You 

413-420 258 

  

38.        From alignment to symbiosis: The theoretical logic of AI-enabled personalized teaching 

in higher education 

Hui Mou, Mengmeng Tian and Anna Guo 

421-428 116 

  

39.        From digital technologies to employees’ innovation in workplace: A conservation of 

psychological resource perspective 

Ruihan Zhong and Yan Yu 

429-441 226 

  

40.        From institutional design to cognitive focus: A study on the cross-level generation 

mechanism of original innovation capability in new-type research and 

development institutions 

Yumo Zhou, Wanqi Lin, Xincan Liu, Zimeng Wang and Yan Tu 

442-463 127 

  

41.        From passive recipients to active prosumers: A rapid qualitative analysis of the need 

gratification process of silver hub users 

Aron C.H. Cheung, Yifan Li and Christy M.K. Cheung 

464-471 186 

  

https://aisel.aisnet.org/iceb2026/28
https://aisel.aisnet.org/iceb2026/28
https://aisel.aisnet.org/iceb2026/29
https://aisel.aisnet.org/iceb2026/29
https://aisel.aisnet.org/iceb2026/30
https://aisel.aisnet.org/iceb2026/30
https://aisel.aisnet.org/iceb2026/31
https://aisel.aisnet.org/iceb2026/31
https://aisel.aisnet.org/iceb2026/32
https://aisel.aisnet.org/iceb2026/33
https://aisel.aisnet.org/iceb2026/33
https://aisel.aisnet.org/iceb2026/34
https://aisel.aisnet.org/iceb2026/34
https://aisel.aisnet.org/iceb2026/35
https://aisel.aisnet.org/iceb2026/35
https://aisel.aisnet.org/iceb2026/36
https://aisel.aisnet.org/iceb2026/36
https://aisel.aisnet.org/iceb2026/37
https://aisel.aisnet.org/iceb2026/37
https://aisel.aisnet.org/iceb2026/38
https://aisel.aisnet.org/iceb2026/38
https://aisel.aisnet.org/iceb2026/39
https://aisel.aisnet.org/iceb2026/39
https://aisel.aisnet.org/iceb2026/40
https://aisel.aisnet.org/iceb2026/40
https://aisel.aisnet.org/iceb2026/40
https://aisel.aisnet.org/iceb2026/41
https://aisel.aisnet.org/iceb2026/41


vi 

42.        Game analysis and simulation on the collaborative low-carbon transformation of 

packaging supply chains in the digital era 

Jing Peng, Jinfeng Zeng and Xiaoqin Fu 

472-487 229 

  

43.        Gender bias: Student evaluations of female academics in IT-related fields 

Grace Yuekun Gao, Bobby Tin King So and Christy M.K. Cheung 
488-496 109 

  

44.        How “AI info” labels influence social media posting behavior? Evidence from 

Instagram 

Pengkun Wu, Yuanxi Liu, Yuanyuan Wu and Yang Liu 

497-505 131 

  

45.        How AI is transforming education: Toward a symbiotic relationship among AI, 

teachers, and students 

Xu Fang, Zhiyi Liu, Hanshuo Yang and Yongqiang Luo 

506-514 38 

  

46.        How digital transformation reduces corporate debt financing costs: The Roles of 

customer concentration and institutional investors in China’s A-share market 

Xuan Zhang, Jingjing He and Yaping Wang 

515-530 86 

  

47.        How do artificial intelligence applications in hotels influence customers’ perceived 

value and satisfaction? Evidence from a customer perception theory perspective 

Han Cheng Chang, Chiung Ying Wu, Zihan Chen and Jinghui Chen 

531-537 236 

  

48.        How does perspective-taking inspire innovation? The chain mediating role of customer 

empowerment and regulatory focus in hotel service innovation 

Chengjin Li, Haoran Ji, Yong Huang and Le Ding 

538-550 19 

  

49.        Impact of budget structures and disclosure strategies on charitable crowdfunding 

performance 

Yiwen Yang, Dongyu Chen and Kyle Li 

551-558 208 

  

50.        Improving multi-role intelligent customer service workbenches in enterprise settings: A 

grounded-theory-informed design and formative evaluation 

Kaiqiang Sun, Guangyu He, Rui Liao, Weixi Li and Lei Liu 

559-579 79 

  

51.        Investigating the impact mechanism of AIGC technology capability on project 

management performance perception 

Duqun Lu, Qian Zhang and Jie Dai 

580-588 128   

52.        Investigating the role of user diversity in domain survival: A comparative study of .com 

and .ai websites 

Buraj Patrakosol 

589-602 15   

53.        Invisible cultivation at the edge: An exploratory study of shadow user innovation and 

information farming in enterprise GenAI adoption 

Runzhe Wang, Xinyuan Lu, Xueqing Wang and Rui Zhu 

603-612 88   

54.        IT investment and firm performance: A multi-technology, multi-industry, and multi-

level perspective 

Zhijing Wu, Yunjie Xu and Kun Zhang 

613-623 20   

55.        Successful factors for Thailand digital lottery application: Examining Buyer and seller 

perspectives on the Paotang application 

Latisha Yamrat and Peter Ractham 

624-636 280   

https://aisel.aisnet.org/iceb2026/42
https://aisel.aisnet.org/iceb2026/42
https://aisel.aisnet.org/iceb2026/43
https://aisel.aisnet.org/iceb2026/44
https://aisel.aisnet.org/iceb2026/44
https://aisel.aisnet.org/iceb2026/45
https://aisel.aisnet.org/iceb2026/45
https://aisel.aisnet.org/iceb2026/46
https://aisel.aisnet.org/iceb2026/46
https://aisel.aisnet.org/iceb2026/47
https://aisel.aisnet.org/iceb2026/47
https://aisel.aisnet.org/iceb2026/48
https://aisel.aisnet.org/iceb2026/48
https://aisel.aisnet.org/iceb2026/49
https://aisel.aisnet.org/iceb2026/49
https://aisel.aisnet.org/iceb2026/50
https://aisel.aisnet.org/iceb2026/50
https://aisel.aisnet.org/iceb2026/51
https://aisel.aisnet.org/iceb2026/51
https://aisel.aisnet.org/iceb2026/52
https://aisel.aisnet.org/iceb2026/52
https://aisel.aisnet.org/iceb2026/53
https://aisel.aisnet.org/iceb2026/53
https://aisel.aisnet.org/iceb2026/54
https://aisel.aisnet.org/iceb2026/54
https://aisel.aisnet.org/iceb2026/55
https://aisel.aisnet.org/iceb2026/55


vii 

56.        Machine learning-based depression prediction in older adults: A scoping review of 

modeling approaches, risk factors, and validation strategies 

Xi Zhou, Jueni Lyu and Christy M.K. Cheung 

637-648 245   

57.        Mapping GenAI-enabled technical features to player needs in digital games: A needs-

(dis)affordances-features framework 

Yake Yang, Fangzhan Lin, Ke Xu and Zhongyun Zhou 

649-658 189   

58.        Mining innovation information from social media: An improved autoencoder with 

attention mechanism 

Yongkang Wang, Xiling Cui, Qiang Zhou, Yingxuan Zhang and Ruoqing Zhang 

659-667 147   

59.        Mobile payment users’ protection behavior against financial fraud: The effects of trust, 

perceived ease of use, and perceived behavioral control on user behavior  

Eldon Y. Li, Ruiyan Hong and Guan Wei Huang 

668-674 123   

60.        Monetary incentive visibility and knowledge contributions: Direct and spillover effects 

Tuotuo Qi, Tianmei Wang, Jian Tang and Xinxue Zhou 
675-686 52   

61.        Not all GenAI disclosures are alike: How the stage of GenAI involvement shapes 

purchase intention for digital games 

Fangzhan Lin, Ke Xu and Zhongyun Zhou 

687-694 212   

62.        Open authorization and high-quality operation in public data authorized operation: An 

evolutionary game analysis 

Shijie Zhao, Jing Li and Li Li 

695-704 301   

63.        Pet-only or pet-and-owner? The dual effects of owner presence in pet influencer 

marketing  

Quyet-Tien Nguyen, Thi Lan Nghiem, Thuy Ngoc Nguyen, Trung Thanh Tran, 

Minh Trang Khuat, Ngoc Phuong Linh Hoang 

705-720 247   

64.        Privacy literacy and protective behavior: Unraveling the psychological mechanisms 

Xiaojuan Hu 
721-729 29   

65.        Product-plot fit in short-drama commerce: A narrative affordance perspective on 

platform engagement and consumer judgment 

You You Zuo, Jia Yi Zhou and Lu Yao Wang 

730-737 307   

66.        Psychological capital and opportunity recognition in e-commerce: The moderating role 

of environmental dynamism 

Xiao Mo and Xixian Li  

738-747 18   

67.        Quantifying supply-side friction in platform governance: A natural experiment on 

Amazon’s quality mandate 

Chak Wai So, Xuming Zhang, Yinghao Liu and Xin Xu 

748-754 234   

68.        Realizing digital value through dual capability reconfiguration: An affordance-based 

perspective 

Yingzhao He, Xiaoyu Wang and Wanting Guo 

755-770 199   

69.        Research hotspots and fractures in data pricing based on high-quality AI data supply: 

Visual knowledge graph analysis based on CiteSpace 

Xinyue Hu, Keran Duan and Manman Qin 

771-791 169   

https://aisel.aisnet.org/iceb2026/56
https://aisel.aisnet.org/iceb2026/56
https://aisel.aisnet.org/iceb2026/57
https://aisel.aisnet.org/iceb2026/57
https://aisel.aisnet.org/iceb2026/58
https://aisel.aisnet.org/iceb2026/58
https://aisel.aisnet.org/iceb2026/59
https://aisel.aisnet.org/iceb2026/59
https://aisel.aisnet.org/iceb2026/60
https://aisel.aisnet.org/iceb2026/61
https://aisel.aisnet.org/iceb2026/61
https://aisel.aisnet.org/iceb2026/62
https://aisel.aisnet.org/iceb2026/62
https://aisel.aisnet.org/iceb2026/63
https://aisel.aisnet.org/iceb2026/63
https://aisel.aisnet.org/iceb2026/64
https://aisel.aisnet.org/iceb2026/65
https://aisel.aisnet.org/iceb2026/65
https://aisel.aisnet.org/iceb2026/66
https://aisel.aisnet.org/iceb2026/66
https://aisel.aisnet.org/iceb2026/67
https://aisel.aisnet.org/iceb2026/67
https://aisel.aisnet.org/iceb2026/68
https://aisel.aisnet.org/iceb2026/68
https://aisel.aisnet.org/iceb2026/69
https://aisel.aisnet.org/iceb2026/69


viii 

70.        Research on AI-driven innovation platform for aging adaptation of old residential areas 

Tie Ma, Zhibo Wang, Xinyi Liu and Meimei Xia 
792-805 214   

71.        Research on human-AI collaboration based on BERTopic: Exploratory thematic 

mapping and evolutionary analysis (2020–2025) 

Yang Zhao, Na Li and Shuai Chen 

806-815 188   

72.        Research on innovation and risk prevention of supply chain financing model based on 

data asset pledge 

Hangyu Yi, Adam Tamir, Quan Yuan, Jialin Xu and Yaqin Dou 

816-832 285   

73.        Research on innovative design strategies for Nanjing brocade elements in cultural and 

creative products from the perspective of intangible cultural heritage revitalization 

Liu Xin, Wang Yao and Fei Fan 

833-840 145   

74.        Research on the construction of lifelong learning platform from the perspective of silver 

economy: Empowerment path of cross-border e-commerce skills for the elderly in 

smart elderly care scenarios 

Xueqiang Luo, He Bin and Ying Ying Cai 

841-849 260   

75.        Research on the design of an emotion recognition tool selection framework 

Long He, Kaiqiang Sun, Yu Yao and Mingfang Zhang 
850-865 60   

76.        Research on the value creation of data assets in applied universities from the 

perspective of the entire life cycle 

Lanyu Gao, Yaqin Dou, Chunyi Dong, Zhihan Fan and Yuhan Chen 

866-876 287   

77.        Knowledge graph-driven research on information system vulnerability identification 

and intelligent management 

Yuxiang Dong, Boyan Qian, Bowei Xiang, Xiong Zhang and Weihua Li 

877-885 251   

78.        Reshaping Fintech service ecosystems 

Limin Deng, Yongmei Cui and Wenchi Ying 
886-893 45   

79.        Sales mode selection with AI-generated review summaries in dual-channel supply 

chains 

Jiayao Zhao, Lin Wang, Zhiyong Li and Hongxin Liu 

894-902 246   

80.        Security authentication as protective friction: Understanding the dual effects of 

authentication measures in e-government platform 

Jianshan Pan, Zongyi Chen, Qiyou Lin and Xiaofang Cai 

903-909 263   

81.        Similar one: A behavioral equivalence framework for reverse recommendation in 

spatio-temporal constrained environments 

Jiabo Zhao, Qiongwei Ye, Shuo Liu, Zhilin Pang and Yue Ma 

910-923 262   

82.        Simulation-based impact analysis of introducing recommender systems in blockchain 

token-incentivized knowledge communities 

Xiaoying Xu, Zhihong Li, Xiaobin Zhong and Jie Zhang 

924-940 163   

83.        Spatial dependence and zoning-related price differences in urban housing markets: 

Evidence from New Taipei City 

Ya-Wen Wu and Wei-Hsi Hung 

941-950 103   

84.        Structural features of regional competitive networks in China’s pharmaceutical logistics 

industry from a digital logistics perspective: A social network analysis of four 

951-962 160   

https://aisel.aisnet.org/iceb2026/70
https://aisel.aisnet.org/iceb2026/71
https://aisel.aisnet.org/iceb2026/71
https://aisel.aisnet.org/iceb2026/72
https://aisel.aisnet.org/iceb2026/72
https://aisel.aisnet.org/iceb2026/73
https://aisel.aisnet.org/iceb2026/73
https://aisel.aisnet.org/iceb2026/74
https://aisel.aisnet.org/iceb2026/74
https://aisel.aisnet.org/iceb2026/74
https://aisel.aisnet.org/iceb2026/75
https://aisel.aisnet.org/iceb2026/76
https://aisel.aisnet.org/iceb2026/76
https://aisel.aisnet.org/iceb2026/77
https://aisel.aisnet.org/iceb2026/77
https://aisel.aisnet.org/iceb2026/78
https://aisel.aisnet.org/iceb2026/79
https://aisel.aisnet.org/iceb2026/79
https://aisel.aisnet.org/iceb2026/80
https://aisel.aisnet.org/iceb2026/80
https://aisel.aisnet.org/iceb2026/81
https://aisel.aisnet.org/iceb2026/81
https://aisel.aisnet.org/iceb2026/82
https://aisel.aisnet.org/iceb2026/82
https://aisel.aisnet.org/iceb2026/83
https://aisel.aisnet.org/iceb2026/83
https://aisel.aisnet.org/iceb2026/84
https://aisel.aisnet.org/iceb2026/84


ix 

major economic regions in 2019 

Yalan Lei, Mei Yang, Hongxuan Liu and Yumei Luo 

85.        Study on the differences in unsafe driving behaviors of delivery riders across work 

shifts and the impact of mobile interactions 

Zhenzhao Li, Linhui Sun, Yiming Chen, Jing Zhang, Xiaofang Yuan 

963-969 141   

86.        Systematic design of intelligent base station for fishery aquaculture 

Lijun Xu, Panmin Ge and Sixuan Chen 
970-986 198   

87.        Teacher digital competence development in application-oriented universities: A 

mechanism-oriented TPCA professional development model 

Ying Wang, Zhan Zhan, A.B.M. Munibur Rahman, Ziying Zhao and Jinghan Qi 

987-997 36   

88.        The AI-generated content persuasion: What drives purchase intention on short-form 

videos in China, Thailand, and Vietnam? 

Huy Nguyen, Ly Nguyen, Tram Pham, Vy Hoang and Duyen Duong 

998-1007 42   

89.        The AI storyteller effect: How integrated chatbots shape backers’ funding decisions in 

cultural event crowdfunding 

Huanyu Feng, Lingfei Deng, Xiaochen Liu, Xianjiao Wu and Xinqiong He 

1008-1015 114   

90.        The Antecedents and Consequences of Psychological Ownership in Services 

Zhulin Sun and Jin-Xing Hao 
1016-1022 124   

91.        The development trajectory and evolution mechanism of the innovation ecosystem of 

the National Institute of Biological Sciences, Beijing (NIBS) 

Yan Tu, Shu Zhao, Junyao Wu and Xiaohong Li 

1023-1037 221   

92.        The double-edged sword of semantic alignment: Nonlinear effects of title–content 

consistency on social commercial performance 

Shuqi Wang, Xiaodong Xie, Honglong Wang, Yuhan Zhang and Shaohui Wu 

1038-1043 249   

93.        The dual-path mechanism of green values and environmental information disclosure on 

green consumption behavior 

Jing Tan, Mengyao Liu and Rui Wang 

1044-1059 167   

94.        The effect of agentic AI on consumers’ consumption decisions in e-commerce context 

Yikai Wang, Yue Guan and Zhiyong Li 
1060-1070 161   

95.        The effect of spatial distance on response resource allocation 

Zili Zhang, Ze Tan, Rob Law and Ziqiong Zhang 
1071-1074 238   

96.        The effects of GenAI information quality and explainability on user trust, perceived 

risk, information verification intention, and recommendations. 

Eldon Y. Li, Guan-Wei Huang, and Rui-Yan Hong 

1075-1080 122   

97.        The efficiency–agility paradox in software-defined vehicle ecosystems: Lessons from 

Nokia for BYD 

Chung-Ming Wung 

1081-1089 40   

98.        The green communication paradox in travel videos: Divergent effects of multimodal 

expressions on user preference 

Jing Yang, Hongde Liu, Taiming Wang and Wenran Gao 

1090-1093 210   

https://aisel.aisnet.org/iceb2026/84
https://aisel.aisnet.org/iceb2026/85
https://aisel.aisnet.org/iceb2026/85
https://aisel.aisnet.org/iceb2026/86
https://aisel.aisnet.org/iceb2026/87
https://aisel.aisnet.org/iceb2026/87
https://aisel.aisnet.org/iceb2026/88
https://aisel.aisnet.org/iceb2026/88
https://aisel.aisnet.org/iceb2026/89
https://aisel.aisnet.org/iceb2026/89
https://aisel.aisnet.org/iceb2026/90
https://aisel.aisnet.org/iceb2026/91
https://aisel.aisnet.org/iceb2026/91
https://aisel.aisnet.org/iceb2026/92
https://aisel.aisnet.org/iceb2026/92
https://aisel.aisnet.org/iceb2026/93
https://aisel.aisnet.org/iceb2026/93
https://aisel.aisnet.org/iceb2026/94
https://aisel.aisnet.org/iceb2026/95
https://aisel.aisnet.org/iceb2026/96
https://aisel.aisnet.org/iceb2026/96
https://aisel.aisnet.org/iceb2026/97
https://aisel.aisnet.org/iceb2026/97
https://aisel.aisnet.org/iceb2026/98
https://aisel.aisnet.org/iceb2026/98


x 

99.        The “humanization” paradox of AI shopping assistants: The Double-Edged Sword 

effect of social presence perception 

Mingxin Sun, Yuhui Li and Beiping Tan 

1094-1099 50   

100.    The impact of AI virtual influencers on college student purchase intentions in fashion 

livestream commerce 

Thuy Tien Nguyen, Wenti Xu, Phuong Anh Ha, Khanh Toan Ly, Guodong Fong 

and Thi Mai Huong Nguyen 

1100-1120 261   

101.    The impact of AI-generated content on brand image: A dual perspective of algorithm 

appreciation and aversion 

Mingxin Sun, Beiping Tan, Congyu Niu and Xinyu Guo 

1121-1129 30   

102.    The impact of climate risk attention on audit fees in the digital economy: Empirical 

evidence from Chinese e-commerce listed companies 

Sijia Zhong, Zhi Li, Ning Zhang, Zhao Bao and Zhan Zhan 

1130-1137 150   

103.    The impact of digital divide on older adults’ health outcomes: A literature analysis 

Jiayi Chen, Hao Song, Siyan Chen, Jueni Lyu and Christy M. K. Cheung 
1138-1151 156   

104.    The impact of digital-real integration on green total factor productivity in the vegetable 

industry: Evidence from a typical county in central China 

Tian Tian, Xiaoman Guo and Minghua Xiao 

1152-1162 68   

105.    The impact of GenAI literacy on consumer decision-making: A moderated mediation 

model of information overload and consumer involvement 

Heran Wen, Yiming Guo and Zelong Feng 

1163-1171 74   

106.    The impact of older adults’ willingness to use online consultation on mobile healthcare 

platforms based on the elaboration likelihood model 

Haoyang Lv and Fei Liu 

1172-1183 14   

107.    The impact of the integration of artificial intelligence and search technology on online 

purchase intentions 

Meina Zhao 

1184-1187 58   

108.    The impacts of AI recommendation systems on user loyalty in e-commerce platforms: 

Evidence from Gen Z consumers in Ho Chi Minh City 

Thanh Liem Nguyen, Trung Hieu Duong, Linh Thuy Trang Nguyen, Le Van 

Khanh Nguyen, Hoai An Le and Xuan Huy Bui 

1188-1200 237   

109.    The influence of metaphors and social interaction design on users’ support intentions on 

charitable donation platforms 

Manning Li, Lu Wang and Xiaoying Li 

1201-1218 240   

110.    The interaction of incentive type and intensity on tourists’ green consumption intention: 

A dual-mediation model 

Wenjing He, Haihui Han and Rui Wang 

1219-1226 178   

111.    The linguistic hierarchy of trust in ESG-oriented crowdfunding: Integrating signaling 

and language expectancy theories 

Jen-Yin Yeh, Kuo-Chuan Wu and Yi-Xin Huang 

1227-1236 96   

112.    The paradox of anticipating “disaster-induced expenditure”: A study of residential 

consumption behavior in the wake of earthquakes—Evidence from Western China 

Jiayi Li, Xuedi Wang, Qi Shu, Junhao Liu, Murui Shan and Liang Zhou 

1237-1247 130   

https://aisel.aisnet.org/iceb2026/99
https://aisel.aisnet.org/iceb2026/99
https://aisel.aisnet.org/iceb2026/100
https://aisel.aisnet.org/iceb2026/100
https://aisel.aisnet.org/iceb2026/101
https://aisel.aisnet.org/iceb2026/101
https://aisel.aisnet.org/iceb2026/102
https://aisel.aisnet.org/iceb2026/102
https://aisel.aisnet.org/iceb2026/103
https://aisel.aisnet.org/iceb2026/104
https://aisel.aisnet.org/iceb2026/104
https://aisel.aisnet.org/iceb2026/105
https://aisel.aisnet.org/iceb2026/105
https://aisel.aisnet.org/iceb2026/106
https://aisel.aisnet.org/iceb2026/106
https://aisel.aisnet.org/iceb2026/107
https://aisel.aisnet.org/iceb2026/107
https://aisel.aisnet.org/iceb2026/108
https://aisel.aisnet.org/iceb2026/108
https://aisel.aisnet.org/iceb2026/109
https://aisel.aisnet.org/iceb2026/109
https://aisel.aisnet.org/iceb2026/110
https://aisel.aisnet.org/iceb2026/110
https://aisel.aisnet.org/iceb2026/111
https://aisel.aisnet.org/iceb2026/111
https://aisel.aisnet.org/iceb2026/112
https://aisel.aisnet.org/iceb2026/112


xi 

113.    The paradox of efficiency: Teacher-directed AI misuse and the burden of busywork in 

higher education 

Zhan Zhan, A.B.M. Munibur Rahman, Feng Weiguo and Jianhui Xiang 

1248-1255 191   

114.    The right amount of “human touch”: The curvilinear effect of embodied AI agent 

anthropomorphism on consumer usage intention under social intrusiveness 

Du Chen and Lin Hui Sun 

1256-1268 157   

115.    Theoretical mechanisms and framework of perceived algorithmic bias affecting human-

AI collaborative decision-making performance 

Qiong Jia and Yuxin Zhang 

1269-1274 253   

116.    Trust in AI-assisted newsvendor decisions: Effects of information design 

Yuxuan Zhang, Haohao Li, Feifan Ren and Yue Li 
1275-1292 242   

117.    Unilateral cooperation: LLM Pricing in the grip of an extortioner 

Junnan Li, Yuxin Geng and Xingru Chen 
1293-1297 264   

118.    Unlocking breakthrough innovation: The impact of knowledge co-creation and 

contractual knowledge protection 

Areziguli Wubuli 

1298-1308 195   

119.    Unpacking the experience economy of role-playing conversational AI: A grounded 

theory analysis 

Ke Xu, Fangzhan Lin and Zhongyun Zhou 

1309-1316 183   

120.    User experience, trust-based reliance, and instant purchase decision-making in AI-

empowered marketing: An extended ECM model in live-streaming e-commerce 

for green agricultural products 

Qin Wu 

1317-1328 158   

121.    User motivations and two-stage shopping cart decisions: Evidence from consumer 

digital footprint 

Hongming Gao, Meiruo Zhang, Chenxiao Wang, Liwen Zhang, Xinlan Wu and 

Kun Xie 

1329-1342 243   

122.    Virtual vs. human streamers: The influence of streamer type on consumer purchase 

intentions 

Tuotuo Qi and Haoliang Yu 

1343-1350 75   

123.    When data meets manufacturing: The generative logic of new quality productive forces 

Liyue Lu, Yalan Lei, Suxin Li and Yumei Luo 
1351-1360 154   

124.    Where do LLMs add value in e-commerce shopping advisors? A stage-based 

comparison of retrieval, reranking, and evidence augmentation 

Ming Li, Ying Luo and Haoting Ye 

1361-1371 104   

  

 

  

  

  

https://aisel.aisnet.org/iceb2026/113
https://aisel.aisnet.org/iceb2026/113
https://aisel.aisnet.org/iceb2026/114
https://aisel.aisnet.org/iceb2026/114
https://aisel.aisnet.org/iceb2026/115
https://aisel.aisnet.org/iceb2026/115
https://aisel.aisnet.org/iceb2026/116
https://aisel.aisnet.org/iceb2026/117
https://aisel.aisnet.org/iceb2026/118
https://aisel.aisnet.org/iceb2026/118
https://aisel.aisnet.org/iceb2026/119
https://aisel.aisnet.org/iceb2026/119
https://aisel.aisnet.org/iceb2026/120
https://aisel.aisnet.org/iceb2026/120
https://aisel.aisnet.org/iceb2026/120
https://aisel.aisnet.org/iceb2026/121
https://aisel.aisnet.org/iceb2026/121
https://aisel.aisnet.org/iceb2026/122
https://aisel.aisnet.org/iceb2026/122
https://aisel.aisnet.org/iceb2026/123
https://aisel.aisnet.org/iceb2026/124
https://aisel.aisnet.org/iceb2026/124


xii 

Reference to this book should be made as follows: Li, E.Y., Hao, J.X., and Sia, C.L., Eds. (2026). Proceedings 

of The International Conference on Electronic Business, Volume 26 (ISSN: 1683-0040). ICEB’26, Beijing, 

China, 16-20 July 2026, 1371 pages. 

  

Disclaimer: The content accuracy of a paper in this document is the full responsibility of its authors; the ICEB 

editorial office and the proceedings editors take no responsibility. 

  

http://iceb.johogo.com/proceedings/2026/
http://iceb.johogo.com/proceedings/2026/


Insert papers before 
this page. 

 P
ro

ceed
in

gs o
f th

e In
tern

atio
n

al C
o

n
feren

ce o
n

 Electro
n

ic B
u

sin
ess 

 
 

  
V

o
lu

m
e 2

6
 

 
 

 
 

Ju
ly 2

0
2

6
 

 

This page is the spine 
page. Please remove 
it before printing this 
book. 

 
Note from ICEB Home Office: 

The ICEB is a diamond open 

access journal. Users and 

publishers are welcome to 

produce a printed copy of the 

ICEB using this document under 

the license of  

Creative Commons Attribution-

NonCommercial_4.0 

International (CC BY-NC 4.0).  

 
 

Guides for Book Printing: 

The content of this book uses 

Times New Roman and Calibri 

fonts. For book printing, the 

front cover uses the first page, 

while the back cover uses the 

last page.  This spine page and 

the two book covers can be 

printed on a white-color heavy-

duty A3-size paper to produce 

the cover pages for this book. 

This page is available in DOCX at: 

https://iceb.johogo.com/proce

edings/2026/ICEB-2026-spine-

V.docx 

 

©ICEB 

https://creativecommons.org/licenses/by-nc/4.0/
https://creativecommons.org/licenses/by-nc/4.0/
https://creativecommons.org/licenses/by-nc/4.0/
https://iceb.johogo.com/proceedings/2026/ICEB-2026-spine-V.docx
https://iceb.johogo.com/proceedings/2026/ICEB-2026-spine-V.docx
https://iceb.johogo.com/proceedings/2026/ICEB-2026-spine-V.docx


The 26th International Conference on Electronic Business, Beijing, China, 16-20 July 2026

1

1




